


Viners Brand History

1953 19601908 1930
Leading designer 

Gerald Benney CBe 
was appointed as 
Creative director

Leading silversmith 
stuart devlin 

created a range of 
high end serveware

First tV 
advertisement and 
integrated social 
media campaign 

launched

1970 20152014 today
Viners company 

established in 
sheffield, United 

Kingdom

the growing Viners 
business moved to 
their iconic factory 

building in Bath 
street, sheffield

1912
Viners Ltd issued 

with a royal 
Warrant as Cutlers 
and silversmiths to 

King George V

the first of Viners’ 
iconic marketing 
advertisements  

was created

notable designer 
david Queensbury 
was commissioned 

to create the Viners 
tea set

Viners brand now 
owned by the 

rayware Group. 
new high fashion 

collections are 
launched, drawing 
on the brand’s rich 

heritage within 
innovative cutlery 

design

in 2018 Viners 
will celebrate 110 
years of trading as 
a flatware cutlery 

specialist in the UK.

1957



Brand arCHiVe



Viners occupies a mid-market price position 
in the 18/10 flatware market

High

Low

oneida
U.s. based international flatware brand (consumer and food service).  
18/10 products sit in the mid to higher end of the market.
Lenox
U.s. brand, with long history in porcelain products (est. 1889).  other 
flatware brands in its portfolio include dansk and Kate spade.  Broad 
range of designs with ranges stretching from the lower to higher end 
for 18/10 flatware.
LiBerty
U.s. brand and promotes that it is the only U.s. stainless steel flatware 
manufacturer.  Focus on quality of product. Mid to higher end.
WaLLaCe
Part of Lifetime Brands. U.s. brand, with origins dating back to 1835 
(silversmith). ranges include silver and stainless steel flatware. Prices at 
mid to lower end of the 18/10 flatware market.
toWLe
Part of Lifetime brands.  U.s. brand with history dating back to 1690. 
ranges include silver and stainless steel flatware. Prices at mid to lower 
end of the 18/10 flatware market.  
MiKasa
Part of Lifetime brands. Fashion led Us originated tabletop brand. 
Prices at mid level within 18/10 flatware. 
CaMBridGe
U.s. brand, established in 1956.  also distribute robert Welch.  For 
18/10 flatware prices range from mid to higher end.
GinKGo
Ginkgo’s focus is on design, using designers from around the world. 
18/10 flatware at mid to high price level.

MarKet Position: 
18:10 Flatware



Viners occupies a mid-market position in the 
kitchen knives market.

German brands appear to be dominant in the 
U.s. kitchen knife market; notably Berghoff, 
Wusthoff and Zwilling J.a.  Henckels.
these brands typically offering entry level to 
high end knives.

the online channel is important in the cutlery 
category, with just over a fifth of dollar 
purchases coming from online purchases 
(iHa) 

High

Low

MarKet Position: 
Kitchen Knives/ Cutlery



Viners has by far the highest spontaneous and 
prompted awareness as a flatware brand in the 
U.K.

MarKet Position  
in tHe UK

sPontaneoUs aWareness FLatWare Brands: % aWare

Viners 24%

iKea 9%

Jamie oliver 7%

arthur Price 6%

tesco 6%

John Lewis 4%

sheffield steel 4%

denby 4%

argos 3%

oneida 3%

sainsbury’s 3%

Villeroy & Boch 3%

next 3%

alessi 2%

asda 2%

Wilkinsons 2%

stellar 2%

ProMPted aWareness oF seLeCted taBLetoP Brands

Wedgwood 74%

Viners 54%

Villeroy & Boch 41%

ravenhead 38%

Linea 32%

arthur Price 31%

stellar 25%

Price & Kensington 18%

robert Welch 15%

amefa 12%

WMF 9%



Consumer perceptions of Viners are very positive, with the overriding view 
that its flatware is good quality, attractive and hardwearing.  Viners is also 
recognised as being a trusted and long established brand.

U.K. ConsUMers’ PerCePtions oF Viners

“Good quality, attractive  
designs, lasts forever”

“experts…
beautiful designs, 

long heritage”

“‘Good quality and design,  
made to last” 

“High quality and stylish  
designs and affordable”

“Well established company 
with a great reputation”

sPontaneoUs PerCePtions oF Viners %

High quality 50%

attractive designs/stylish/elegant 25%

Hardwearing/durable/long lasting 17%

trusted/reputable 15%

established/Company has been around for a long time 12%

Good (unspecified) 11%

Value for money 7%

traditional 7%

Functional 5%

Modern 5%

Classic 4%

Mid-range/Mid-price 4%

old fashioned 3%

Well presented 2%

Guaranteed 2%

other 7%

don’t know 5%



as in the U.K., demographic data suggests that in 
volume terms the majority of cutlery and flatware 
purchases are made by younger adults who are maybe 
setting up their first home etc.  (i.e. rather than older 
consumers who are upgrading).

similarly, another key segment in flatware and cutlery 
is the wedding gift market, with around a quarter of 
cutlery sales purchased as gifts (all gifts, iHa).  

the wedding registry market is worth an estimated 
$10bn per year (plus gifts purchased off registry), with 
around 70% of couples  placing cutlery and flatware on 
their registry lists*.

*  the top 4 registry retailers are Bed Bath & Beyond, 
target, Macys and Crate & Barrel.

Flatware Unit Volume share By household income:  
6 Months ending sept 2016

Unit Volume share By age: Cutlery (sept 2016)

Up to $29,999

25-34

$30,000 to $59,999

35-44

$60,000 to $99,999

45-54

$100,000 +

55-64

65+

18-24

CUtLery & FLatWare 
deMoGraPHiCs

36%

13%

27%

17%

15%

15%

14%

29%

15%

22%



all our 18.10 cutlery ranges come with a 50 year guarantee as standard.

WHat does 18.10 Mean?  
Within the stainless steel composition, 18% Chrome and 10% nickel are included. 
this improves the shine of the cutlery, and also the strength of the steel. 
Providing greater resistance to rusting, and tarnishing. 
 
this steel is also known as ‘304’ (in the american aisi grade designation system)

iron

nickel

Chromium

* Traces of  Phosphorus and Sulfur

silicon

Mangenese

Carbon

18.10 CUtLery



reference to British 
heritage and design, with 
Union Jack to the corner 

of all flatware boxes

 
 
 

open window to clearly 
display the flatware. 
Consumers see and 

feel the quality

 
 
 

 
 

 
 

PaCKaGinG
at Viners considerable care is given to packaging 
as well as products.  spending time at point of 
sale and through our Viners Consumer Club we 
have carried out surveys to establish important 
factors for consumers when purchasing flatware.  
all of these essential  points have been taken 
into account by our packaging technologists and 
graphics team to produce consistent, clear gift 
packs critical for successful retail.



•	 Up to 11 processes go into the production of each piece of Viners Cutlery. 

•	 often hand finished, by highly experience, time served craftsmen & woman to 
guarantee the highest grade of cutlery. 

•	 attention to detail in the production process is a must on all Viners cutlery. 

•	 Fork prongs are highly polished, both to the front, back, sides and internally to 
give a lustre finish. 

•	 Clearly defined knife serration, to guarantee clean safe cutting of food, is 

ManUFaCtUrinG ProCess
always required on Viners knives 

•	 Curvature is individually polished, by hand by a highly skilled craftsman, to 
create a balanced yet beautiful piece 

•	 Hand polishing around spoon heads, to give a consistently high grade finish 

•	 intricate designs are specially cleaned to remove dust and ensure clear 
definition and shine



•	 designed exclusively for Viners in the 1960s by 
leading British designer Gerald Benney.

•	 studio is the longest running, and best loved 
design with our 18.10 collection.

•	 Produced from Premium Grade 18.10 stainless 
steel, for superior lustre and shine

•	 Heavy Gauge pieces add to the quality of the set, 
each piece is perfectly balanced to sit well in the 
hand.

•	 Premium Quality Giftbox, designed to showcase 
the individual pieces. allowing consumers to easily 
see both the design and quality of the set at point 
of purchase.

•	 Minimum Knife weight 90grams. Minimum 
material thickness on forks and spoons 2.5mm

•	 With a 50 year guarantee.  
 
Product code: 0303.104 
MsrP: $100.00 

stUdio



stUdio: ConsUMer FeedBaCK

“stUdio is  
JUst sUCH  
a tiMeLess 
desiGn”

“ForMerLy My 
MotHer-in LaW’s, 
BUt noW aLL 
Mine!” 

“exCeLLent. 
MatCHes My 
oriGinaL set 
FroM 1967!”  



a timeless and endearing design delicately details  
the Mayfair handles,making a beautiful addition to 
the range. 
•	 Produced from Premium Grade 18.10 stainless 

steel, for superior lustre and shine
•	 Heavy Gauge pieces add to the quality of the set, 

each piece is perfectly balanced to sit well in the 
hand.

•	 Premium Quality Giftbox, designed to showcase 
the individual pieces. allowing consumers to easily 
see both the design and quality of the set at point 
of purchase.

•	 Minimum Knife weight 120grams. Minimum 
material thickness on forks and spoons 3.5mm

•	 With a 50 year guarantee.  
 
Product code: 0302.471 
MsrP: $100.00 

MayFair



the style flatware has curved, slender handles 
bring sleek sophistication to every meal. 
•	 Produced from Premium Grade 18.10 

stainless steel, for superior lustre and shine
•	 Heavy Gauge pieces add to the quality of the 

set, each piece is perfectly balanced to sit well 
in the hand.

•	 Premium Quality Giftbox, designed to 
showcase the individual pieces. allowing 
consumers to easily see both the design and 
quality of the set at point of purchase.

•	 Minimum Knife weight 120grams. Minimum 
material thickness on forks and spoons 3mm

•	 With a 50 year guarantee.  
 
Product code: 0303.105 
MsrP: $100.00 
 

styLe



the Knightsbridge design features a classic textured 
handle and is polished to a high gloss mirror finish.
•	 Produced from Premium Grade 18.10 stainless 

steel, for superior lustre and shine
•	 Heavy Gauge pieces add to the quality of the set, 

each piece is perfectly balanced to sit well in the 
hand.

•	 Premium Quality Giftbox, designed to showcase 
the individual pieces. allowing consumers to easily 
see both the design and quality of the set at point 
of purchase.

•	 Minimum Knife weight 100grams. Minimum 
material thickness on forks and spoons 3.5mm

•	 With a 50 year guarantee.  
 
Product code: 0302.754 
MsrP: $100.00 

KniGHtsBridGe



•	 Produced from Premium Grade German 1.4116 stainless steel
•	 With taper Ground blades, for optimum sharpness, these knives will maintain 

their sharp cutting edges.
•	 the handle is constructed from 18/0 stainless steel with a stunning wood 

effect wrap applied. Giving consumers the look of wood, with the convenience 
and confidence of steel.

•	 these products are all suitable for use in the dishwasher and come with a 25 
year guarantee.

•	 individually giftboxed with Pet tray inserts, so the consumer can touch and 
feel the handles. these products also have eurohooks for ease of instore display 
 
eternal slicing 4” paring knife 
Product code: 0302.160 
MsrP: $15.00 
 
eternal slicing 5” utility knife 
Product code: 0302.161 
MsrP: $15.00 
 
eternal slicing 8” carving knife 
Product code: 0302.162 
MsrP: $20.00 
 
eternal slicing 8” bread knife 
Product code: 0302.163 
MsrP: $20.00 
 
eternal slicing 8” chef’s knife 
Product code: 0302.164 
MsrP: $25.00

eternaL



•	 available in 3 colors, Gold, Copper and Black. 
titanium PVd coated Blades, provides added 
strength, durability and corrosion resistance to 
the blades.

•	 Minimum Blade thickness of 2.5mm on the 
larger knives and 2mm on the smaller pieces.

•	 soft touch tPr handles, for added comfort and 
secure grip in use.

•	 Magnetic rubberwood block allows the pvd 
blades to be beautifully displayed on the kitchen 
counter top.

•	 these products are all suitable for use in the 
dishwasher and come with a 25 year guarantee.

•	 Packaged in a highly attractive silver giftbox, 
with clear product imagery. this product looks 
great on retailer shelves. 
 
titan black 6 pce knife block  
Product code: 0305.139 
MsrP: $100.00 

titan



•	 available in 3 colors, Gold, Copper and Black. 
titanium PVd coated Blades, provides added 
strength, durability and corrosion resistance 
to the blades.

•	 Minimum Blade thickness of 2.5mm on the 
larger knives and 2mm on the smaller pieces.

•	 soft touch tPr handles, for added comfort 
and secure grip in use.

•	 Magnetic rubberwood block allows the pvd 
blades to be beautifully displayed on the 
kitchen counter top.

•	 these products are all suitable for use in 
the dishwasher and come with a 25 year 
guarantee.

•	 Packaged in a highly attractive silver giftbox, 
with clear product imagery. this product 
looks great on retailer shelves. 
 
titan copper 6 pce knife block  
Product code: 0305.141 
MsrP: $100.00 

titan



•	 available in 3 colors, Gold, Copper and Black. 
titanium PVd coated Blades, provides added 
strength, durability and corrosion resistance to 
the blades.

•	 Minimum Blade thickness of 2.5mm on the 
larger knives and 2mm on the smaller pieces.

•	 soft touch tPr handles, for added comfort and 
secure grip in use.

•	 Magnetic rubberwood block allows the pvd 
blades to be beautifully displayed on the kitchen 
counter top.

•	 these products are all suitable for use in the 
dishwasher and come with a 25 year guarantee.

•	 Packaged in a highly attractive silver giftbox, 
with clear product imagery. this product looks 
great on retailer shelves. 
 
titan gold 6 pce knife block  
Product code: 0305.160 
MsrP: $100.00 

titan



CreatinG a BUZZ  
 
We use a variety of different marketing platforms across the Viners digital 
space to reach as many people as possible with maximum impact. 
our media message isn’t just about how our products work; we want to paint 
a compelling picture of how it’s going to make your life better. We do this by 
telling stories and making them relevant. We use seasonal trends to appeal to 
lifestyle press to help us get our message across to the consumer. 
recipes, competitions, and video content work alongside digital newsletters 
and press coverage to support key campaigns on social media such as 
Christmas, spring, and new product launches. 
 
 
 

soCiaL Media  
We are storytellers and as social media works its way deeper into people’s lives, 
it’s important that we keep ahead of the curve with a sharp focus on visual 
storytelling. We invest in aspirational lifestyle photography to showcase our 
Viners brand, its heritage, our products, and the rich stories around them. 
 
instagram has become the linchpin of our social media strategy. it helps us to 
place the Viners brand in a desirable yet attainable lifestyle in order to appeal 
to our target consumer and blogger demographic. 

MarKetinG GUide



BLoGGers & inFLUenCers 
 
at Viners, we are always on the lookout for exciting, dynamic, and influential 
bloggers and personalities that align with our brand. We carefully select and 
build relationships to create appealing content with great coverage, to drive 
traffic to our Viners social media channels. 
 
By targeting home and lifestyle bloggers with an engaged following, we can 
introduce the Viners brand to a younger, more style-focussed audience. We 
have a growing Viners blogger community, which continues to be a vital part 
of our marketing plan.

 

Viners tV adVert  
the new Viners tV advert was launched in late 2015 on mainstream UK 
television. it was the first televised Viners tV advert since the 1970’s. We felt 
that the brand would benefit from the coverage and reach that tV advertising 
brings, in order to access a younger demographic, who was identified as a key 
target market to help grow the brand. 
We selected food and home interior focused channels including Food 
network, Good Food, Lifetime, Home, More4 and itV amongst others to 
launch the advert as they fitted well with our campaign slogan “Fashion for 
your table”.

MarKetinG GUide



eVents 
 
Cutlery is a tactile product, so it’s important that we get our ranges into the 
hands (as well as the heads) of bloggers, consumers, and members of the press 
in order to reinforce our message of quality, style, and aspirational living. 
 
We host exclusive ViP events that place our products front and centre to help 
market to our target audience. 

Press & BLoGGer eVent  
Viners introduced the nala and Contour collection at iCe tanK studios in 
London. Bake off Creme de La Creme star Christophe Letynevez, hosted 
a chocolate  making masterclass to key lifestyle, interior influencers and 
media to secure future media placements. alongside this, we also gathered 
creative video and visual content for Viners social media, through interaction 
with influencers. the ranges were presented along with other pieces from the 
Viners ‘High Fashion’ collection, to showcase a cross section of the brand. 
teaspoons were gifted to each guest at the class to dip into chocolate for 
Christmas tree decorating.

MarKetinG GUide


