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• Rapid technology growth – which drives markets 

• Weak legislative/enforcement frameworks  

• Sporadic appreciation of market evolution 

• Little knowledge of how to build brands in the new order 

• Singularity approach to music success 

• Poor continental connectivity – through the value chain 

• Scaling is a key challenge to sectoral growth 

• Short term investment/lack of investment in A&R  
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Influence of The Corporates 

Significant investment into Musician/Music Equities 

 

• Tends to be driven in favorable balance of the corporate 

• Little investment into the artist (real A&R) 

• Activities are corporate led  - limited partnership  

• Risk to long term of music brands in mismanaged  

• Often tactical rather than strategic  

 



The concept of the digital community is to build out portals 

which leverage a group of individuals social equity and links 

those to collective audiences.. This could be like for likes 

Why do this? 

• Cross pollination of fan bases 

• Crowding in on the basis of curated content 

• Encouragement of sampling 

• Low risk – attention friendly environments 

• Ability to embed across platforms  

Digital Communities 



Online Population: Est: 250,000 

Managed: Self + Team of 2 

Minimum 1 Post FB, 3 Posts I/G, Twitter 

Embedded Applications 

UN Ambassador – 3 Agencies 

Own TV Reality Show 

Cross links to other artists – including EA 

+ NG 

 

 

Octopizzo 



Most models freemium short term 

Introduction of monetization on value adds 

Most remain advertising driven on streaming 

Standalone – although claiming regional growth 

Downloads are charged 

 

 

 

 

 



Collaboration drives the ability for artists to make music with other 

artists for a mutual benefit: 

Helps to drive market entry e.g. Waje  - 1st Album 

Chance to aggregate fan populations 

Need to artists to have a degree of common interest/reason to work 

An ability to bypass local content regulations 

Jump off points for live work – push fees 

Consider the influence of producers – who have fast becoming the 

curators of where it is at 

Genre Fusions – do genres really exist anymore? 

 

Art of Collaboration 



Coke Studio Africa 

 Africa together 

26 artists from 5 

Countries 

collaborating on 52 

songs.  



Enabled over 90 Artists from 8 countries to 

connect across 63 TV stations in Africa + Online

1.4 million fans from 58 countries

10 million views

Over 25,000 followers

Trended No. 1 in UK in two weeks






