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PRESIDENT’S  CORNER
DENISE BECKER, CMCA, AMS, PCAM

 CAI-NJ 2017 PRESIDENT  |  HOMESTEAD MANAGEMENT SERVICES, INC., AAMC C

"How do you put money aside  
for items today that are in the 
future and at the same time  

keep the lights on? "

When I first heard the topic of this month’s 
Community Trends®, I immediately thought 
of the Kinks song “Low Budget.”  It’s a great 

satirical song about fitting more into less, which unfortunate-
ly is what some of our communities are faced with due to 
high delinquencies, abandoned units and budgets that are 
artificially low to be popular with the neighbors. All of that 
may sound harsh, but it is the reality for many associations. 

Where I see most associations tightening the proverbial belt, 
is with funding the reserve accounts for future replacements.  
The song says “They’re a size twenty-eight, but I take thir-
ty-four!”  I equate that to the associations contributing the bare 
minimum of what the reserve study recommends knowing that 
they need more than that. But you know, I get it. How do you 
put money aside for items today that are in the future and at 
the same time keep the lights on?  

One way is to create a “real life budget” or a budget that 
covers all the contracts, operating and reserve expenses 
like you have all the money you need to do it.  Once you 
see what that monthly maintenance fee dollar is, then look 
to where you may be able to economize.  There are items 
that are needs and those that are wants, but the bottom 
line is, will you be successful in collecting the funds that 
are needed? What about the facts listed above? High 
delinquencies, abandoned units and already low budgets 
have to be factored into the equation.  Look to your audit 
and speak with your collections attorney on what that 
realistic number is.  You may need to put the association 
on a plan, one that keeps the lights on and systematically 
funds the reserve account.  It may mean a one time special 
assessment or a yearly special assessment. The bottom line 

“Times are hard, but we’ll all survive.  
I just gotta learn to economize.”

Ray Davies – “Low Budget”

is, this is your investment, the maintenance of your property 
is paramount to keeping your investment in good shape. 

How did I get from a really fun song to sounding so dire?  
Because we face this every day as managers. Despite the 
recommendations of the reserve specialists and the audi-
tors, boards are still short-sighted.  Not their fault, it’s the 
sign of the times. They are facing the same issues with their 
own personal finances, as are we.  

Another idea is to use your vendors wisely.  Instead of 
doing one or two work orders, research the maintenance 
needs of the community and make it a project, economy of 
scale may make this maintenance work less costly. 

For those associations who are facing high delinquencies 
and abandoned units, use all of the legal avenues avail-
able to get owners on payment plans, rent levies and rent 
receiverships.  It may be a cost up front, but in the end, you 
will have money coming in.

The last budgetary item that we miss is budgeting our 
time effectively.  Balance your work and personal life and 
enjoy the ride!! (Learned that from an excellent keynote 
speaker at the CAI National Conference this year).  We 
only have one go of this life, let's make it the best we can.  

 Peace and Love,
 Denise
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LOOKING  AHEAD
 LARRY THOMAS, PCAM   |    CAI-NJ CHAPTER EXECUTIVE DIRECTOR

"Planning ahead based on  
what you know today can 
eliminate an unfortunate  

situation in future months."

It is very important for any non-profit to understand the 
difference between financial management and financial 
leadership.  The preliminary task of collecting, formatting 

and distributing an association’s financial data is financial 
management.  Taking this information and organizing it 
to assure that your organization is successful, responsible 
and sustainable is financial leadership. Now is the time 
for boards and their leadership teams to start next year’s 
budget process. The board and the management team 
are the responsible parties to make sure that an accurate 
and realistic budget is developed.  Very often, associations 
realize shortfalls due to inadequately allotting sufficient 
time and efforts to create a “true to life” annual budget.  A 
non-profit's budget should mirror the association’s annual 
plan (major events, non-capital repairs/ additions, staff 
changes).  This in turn, will dictate your change in cash 
flows and help you plan effectively for the months where 
your variable expenses may occur.  

A review of your community’s variable expenses should 
be a priority during your team’s monthly budget and finance 
meeting since these expenses can change and drastically 
affect your cash flow.  

At a minimum a quarterly meeting with your community’s 
management team and community leaders should be held 
to review your current and future cash flow.  A detailed look 
at the budget variance report should be examined and dis-
cussed as to items with extreme discrepancies and should 
be explained and accounted for.  In a lot of instances these 
are due to “timing” and either the money was not collected 
or spent in the desired month as budgeted.

Every board member and involved upper management 
team member should be familiar with the financials and 
be prepared to ask questions during the regular board 
meetings.  A good policy is for the management team to 
review the financials internally and with the budget/finance 

Financial Management vs. Financial Leadership

committee and discuss any “out of the ordinary” line items.  
Once everyone is comfortable with the reports, they should 
be forwarded to the entire board allowing sufficient time for 
the board members to go over the reports and prepare any 
questions that they may have.  Very often, board members 
do not look at the financials prior to the board meeting and 
a short overview of the financial health of the association 

is provided to the board when the board meets.  It is the 
responsibility of every board member to be familiar with 
these reports and if asked, be prepared to discuss the fiscal 
status with the association's residents.

Another integral part of financial leadership is maintain-
ing, tracking and updating a truthful and current reserve 
schedule.  It’s common practice to have a qualified engi-
neering firm update your schedule every three to five years, 
but it is also very important to review your reserve expen-
ditures and upcoming projects at every financial meeting 
to make sure your capital replacements are being planned 
and notes are made to your reserve schedule indicating 
a major repair or replacement of a reserved capital item.

In closing, the overall theme of my article this month is 
stressing the importance of taking charge of your financial 
reports and making sure your key community “leaders” 
are truly “leading” and not just accepting your financial 
reporting as a non-important function of your community.  
Planning ahead based on what you know today can elim-
inate an unfortunate situation in future months. 
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LEGISLATIVE UPDATE
Carol Koransky, CPA
WILKIN & GUTTENPLAN, PC
LEGISLATIVE ACTION COMMITTEE TREASURER

Preparing an accurate budget can be a daunting task.  
One that is made harder as there is no definitive 
legislative guidance or required statutory funding for 

replacement needs in New Jersey.  One thing is certain 
and that is there can be a great amount of uncertainty in 
preparing a financial budget for an association.  The basic 
premise in preparing a budget is to evaluate the various 
outcomes for differing scenarios, chose the most likely 
based on current knowledge and past experience and then 
try to have a backstop in place for less likely outcomes.  

The first task in putting that safety net in place, is to under-
stand the uncertainties the association faces as best as you 
can.  These areas differ depending on the type of associa-
tion – homeowners association or condominium association.  
And if a condominium association, are the buildings one or 
two levels or is it a high rise building with many mechanical 
systems. Additionally, the age of the association factors in as 
well — is the association currently being built, is it a multi stage 
build out or, is it well established or even an aging commu-
nity?  An older association may have built up an operating 
reserve and therefore has some leeway within the budget to 
manage and absorb unexpected expenses, additionally, there 
is a history to rely on in budgeting and the Board can look 
to past expenses to predict current expenses.  However, an 
aging association may need increasing repairs and mainte-
nance to keep it in great shape.  To help compensate, these 
budgeted line items could include a buffer for the unexpected 
additional costs. 

For an association currently being built, even those in the 
process of a multi stage build out, the largest uncertainty 
the Association faces would be the Sponsor funding of the 
operating budget and the replacement fund.  Under the New 
Jersey Planned Real Estate Development Full Disclosure Act, 
the Sponsor is responsible for funding the operating budget 
and replacement fund in accordance with the Sponsor’s 

Considering the Uncertainties in a Budget

determination of benefits derived by the Sponsor from line 
items within the budget.   However, there is no legislative 
guidance as to specific technical implementation.  There are 
various approaches and schools of thought with respect to the 
concept of benefits derived funding.   Therefore, it is important 
to come to an understanding with the Sponsor as to their inter-
pretation as well as their understanding of their obligation. A 
young association generally has very little operating surplus to 
work with, so a clear understanding, prior to the preparation 
of the budget, of the Sponsor’s intended contribution, is very 
important.  Expenditures must be budgeted such that the plan 
is to stay within the anticipated total amount of the Sponsor’s 
contribution plus unit owners’ membership assessments.  Actual 
to budget variations should be tracked throughout the year, so 
that any line item overages can be addressed quickly.

For associations that are no longer under developer 
control, the largest areas of uncertainty tend to be weather 
related expenses and replacement/deferred maintenance 
funding.  As we know, weather is completely unpredict-
able.  One year snow fall is at an all-time high and other 
years it may be minimal. One approach to address uncer-
tainty for this expense is to establish a separate fund for 
weather dependent costs such as snow clearing.  Annual 
funding can be based on an average of the past several 
years.  For Association that do not have the history to rely 
on, the information can be obtained from other sources 
such as the Rutgers University climate website. If costs at 
the end of the year are under the average, then those extra 
funds can be carried forward and saved for the next year 
when costs are over budget.  This can help to even out the 
ups and downs of snow clearing expenses and help to 
reduce the uncertainty of this line item.  Of course, this fund 
should be reviewed before each budget is prepared to be 
sure that adequate monies are being accumulated in the 
fund, but not to an excessive degree.  
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Funding for the replacement fund based on an indepen-
dent engineer’s recommended funding helps to reduce the 
uncertainty for what the annual budgeted contribution should 
be. The engineer’s recommendation should be based on a 
current study, one completed within the last three to five years.  
Reserve studies often offer various funding methodologie — 
full funding, threshold funding and baseline funding.  Full 
funding is the most conservative and generally results in the 
largest contribution of the three methods.  Threshold funding, 
based upon a 30 year cash flow analysis, sets a replacement 
funding goal of keeping the replacement fund balance above 
a specified dollar amount at its lowest accumulated amount.  
Baseline funding sets a replacement funding goal of a zero 
balance at its lowest accumulated amount.  Both full funding 
and threshold funding allow for some funds to accumulate 
thereby protecting against the uncertainty of rising costs and 
expenditures occurring prior to the original estimated time 
frame.  Baseline funding, does not allow for the accumulation 
of any funds, giving no protection against these uncertainties. 
Keeping interest income earned on replacement fund assets 
in the replacement fund is a good hedge against inflation 
and helps to reduce some of the uncertainty of rising costs. 
Reducing the uncertainty in replacement funding, helps to 
reduce the need for an unexpected special assessment.  
Another critical factor to consider is the age of the association.  
As an association ages, it is more likely that large projects may 
be looming, so it is important to note if the accumulated fund 
balance is also in line with the engineer’s projected balance.  
If the accumulated funds are significantly less than where 
the engineer has projected, it will be important to institute a 
catch up plan, so that funds will be in place when needed.   
An important concept to remember is that reserve studies 
usually include funding for those common elements within 
a 30 year life cycle.  For each new update, there may 
be many new common elements whose lives may now be 
within the 30 year period that require funding.  If the study 

CONT INUES  ON PAGE  60

"The first task in putting that safety  
net in place, is to understand  

the uncertainties the association  
faces as best as you can."
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INSIDE  CONNECTION
JACLYN OSKIERKO |  DIRECTOR, EVENTS & EDITORIAL

"...if you are a young professional 
or have a young professional 
in your organization, please 

encourage them to  
participate in F.A.S.T. ..."

Most of you by now have heard about the CAI-
NJ young professional group, the Future All Star 
Team, also known as F.A.S.T.. This group of ris-

ing stars in our industry has been making quite a name for 
themselves this past year and after all the success they have 
had, we now can call them an official CAI-NJ committee, 
as voted on by the CAI-NJ Board of Directors.

This group is chaired by Lauren Vadenais and Nicole 
Skaro and includes the following members:

Jamie Cullen, Jackie DiPasquale, Robert Flanagan, Esq., 
Vincent Kazmierski, Ashley Payne, Gabe Vitale,  
Briana Walsh and Kristy Winchock

In the past year, F.A.S.T. has raised thousands of dollars 
for various charities, and supplied many organizations with 
goods needed through several efforts such as, the school 
supply drive and food drive, Olympics events and other 
exciting initiatives. This month the group will be hosting the 
3rd Annual Olympics event, which raises money for The 
Make a Wish Foundation of NJ. I strongly encourage you 
to get involved in this upcoming initiative. Keep an eye 
out in the next issue to hear how much was raised for this 
amazing charity and to see photos from the event.

Also, coming up for this group are the informal meetups, the 
next one will take place September 28th at Hopewell Valley 
Vineyard. Please look at page 27 for more information. 

Other programs to keep an eye out for include, the 
school supply drive that will take place at the Beach Party 
on August 10th, we invite you to bring supplies to the event 
or mail them to the CAI-NJ office. The October fundraiser 
for breast cancer awareness, the Movember contest that 
support men’s health initiatives and the adopt a family for 
the holidays will round out the year. 

We hope you will continue to support the F.A.S.T. com-
mittee who works tirelessly to make each of these programs 
a success. Also, if you are a young professional or have 

a young professional in your organization, please encour-
age them to participate in F.A.S.T., either by joining the 
committee in the future, or by taking part in the com-
mittee’s activities. This group is a great place to make 
invaluable connections with other young professionals 
in the industry.  

See page 27 for details on the F.A.S.T. Meetups



Dear CAI-NJ Members,

For close to twenty years, the Community Association Political Action Committee has been the political arm of the 
New Jersey chapter of Community Associations Institute. As you may know, our legislative efforts in Trenton are vital 

-
ing of community association issues and many competing trade associations such as the realtors, homeowners, and 
bankers have large PACs and have been raising funds for many years. It is critical that we constantly work to be the 
authoritative voice on the issues that impact our members. 

CA-PAC represents 6,700 community associations where approximately 1,350,000 residents live in 519,000 homes in 
New Jersey. When the legislature considers amending the laws that govern community associations members of the 
legislature should turn to CAI-NJ for advice. One way we can educate these legislators and grow awareness of our 
industry is with a strong Community Association Political Action Committee (CA-PAC). 

By pooling our resources we achieved our 2016 fundraising goal and raised over $30,000. The money you contribute 
ensures that people who understand the community association industry are elected or reelected to serve in Trenton. 
I challenge you to join me in preserving the future of the community association industry by contributing to CA-PAC. 
With your support we can surpass our 2016 fundraising goal in 2017. Please send in your contribution today.

Thank you,

James Rademacher
President, Community Association Political Action Committee

hhhhananananannk yoyoyooyy u,u,uuu,uu,,uu,,,,,,,,,,,,,,,,,,,

MID- SESSION UPDATE

New Jersey is in 
the middle of its 
2016-2017 legisla-
tive session, and 
CAI-NJ is hard at 
work on some of 

our top priorities, including:

Municipal Services
CAI-NJ is advocating for  
advancements in the  
municipal services provided to 
your community including the 
maintenance of re hydrants

Delinquencies and Expedited  
Foreclosures (S 1832)
We are closer than ever to work-
ing with the banks and lenders to 
maintain vacant units and assume 
responsibility for maintenance fees   
We are also pushing to include rent 
receiverships as an  
option

Board Elections “Radburn”  
(S 2492/ A 4091 also S 1805/ A 3163) 
This legislation would alter the 
community association nomination 
and election process   Radburn is 
a community in North Jersey with a 
controversial election process that 
is the center of these bills

CURRENT EVENTS

While CAI-NJ re-
mains committed to 
our 2016 goals, we 
continue to protect 
our communities 
from proposals that 
could add to your cost of living  
Some examples include:

Insurance Deductibles (A 3683)
This legislation deals with the 
Association’s ability to transfer 
the deductible to homeowners in 
condominium associations   

Security Cameras in certain  
common interest community  
lobbies (A 3431)
Is your commu-
nity considered 
in this legisla-
tion?  If passed, 
certain com-
munities in high 
crime areas of 
our state will 
be required to 
install security 
cameras in 
designated 
areas

Snow Contractor Indemni cation 
(S 181)
If passed as presently worded, 
snow contractors would be indem-
ni ed for any damage or in uries 
as a result of their snow removal/ 
ice control operations   CAI-NJ is 
involved in a coalition with several 
other organizations to meet with 
our elected of cials and make sure 
our communities are protected

Rain Sensor Installations (A 1484)
If you have a community controlled 
irrigation system, you may be re-
quired to install rain sensors to your 
system



CA-PAC
Community Association 
Political Action Committee

The New Jersey Election Law Enforcement Commission requires us to collect and report the name, mailing address, occupation and name of  the employer of  contributors whose contribution exceeds $300 in a calendar year.  Contributions to 
CA-PAC are not deductible for federal income tax purposes. Contributions are not limited to suggested amounts. CA-PAC will not favor nor disadvantage anyone based upon the amounts or failure to make PAC Contributions. Voluntary political 
contributions are subject to limitations of  ELEC regulations. CA-PAC contributions are not considered payment of  CAI dues.

YOUR CONTINUED SUPPORT OF CA-PAC RAISES THE  
PROFILE OF NEW JERSEY’S COMMUNITY ASSOCIATIONS! 
To learn more about CA-PAC, please contact Laura O’Connor  
at laura@cainj.org or 609.588.0030.

“Are you willing to give $1 per door to CA-PAC to protect 
your community association’s interest in Trenton?” 
--James Rademacher, CA-PAC President, Rezkom Enterprizes

CONTRIBUTION FORM

Community/Company: ________________________________________________

Individual Name: ____________________________________________________

Mailing Address: ____________________________________________________

City, State, ZIP:______________________________________________________

Phone:  _________________________ Fax: ______________________________

Email: _____________________________________________________________

Occupation: _________________ Employer: ______________________________

Employer Address: ___________________________________________________

City, State, ZIP:______________________________________________________

Management Company Name: _________________________________________  
(Community Association’s Only)

       DO NOT INCLUDE MY NAME OR COMPANY ON THE LIST OF CA-PAC CONTRIBUTORS

Please make your CORPORATE or  
PERSONAL CHECK payable and mail to:

CA-PAC, 500 Harding Road, Freehold, NJ 07728

Individual ...................................$25-$100   $_________
• Community Manager
• Board Member
• Homeowner

Business Partner  .....................$250-$500   $_________

Management Company ................... $500   $_________

Community Association ..................... $_______________
(Suggested contribution $1 per unit)

Other ................................................... $_______________

mailto:laura@cainj.org
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Elaine Warga-Murray, MA, PCAM Has Been 
Selected for Inclusion In The Trademark Women 
of Distinction Honors Edition

Regency Management Group’s founder and CEO, Elaine 
Warga-Murray, was recently selected for inclusion in 2017-
2018 TRADEMARK WOMEN OF DISTINCTION Honors 
Edition for her demonstrated dedication, leadership, and 
professional excellence. The Trademark of Distinction 
Honors Edition highlights professional accomplishments of 
today’s best and brightest women in business.

Her exceptional reputation, years of service, level 
of expertise and positive peer rating were all factors 

contributing to her 
selection.  The orga-
nization noted that 
Elaine “prides her-
self on honesty and 
integrity and is the 
kind of profession-
al admired by col-
leagues and peers 
alike. She has made 

CHAPTER TRENDS

• All submissions must come from and be about:
- A member of CAI-NJ (Manager, Management 

Company, Board Member, Business Partner or 
Business Partner Employee) in good standing.

• Companies/Communities are permitted four (4) 
announcements per calendar year.

• Submissions are limited to 150 words.
- Members are responsible to condense the 

information appropriately, as CAI-NJ will not do 
so.  Any submissions over 150 words will not be 
published.

• Submissions may include (1) image.

• Submissions should not be advertorial in nature.

Please note, CAI-NJ reserves the right to edit any 
submissions. The chapter reserves the right to omit 
information as necessary. CAI-NJ has the exclusive right to 
refuse to publish any submissions for any reason.

For questions regarding the Chapter Trends section of 
Community Trends®, please contact jaclyn@cainj.org or 
609-588-0030.

Chapter Trends Editorial Guidelines
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(left) Elaine Warga-Murray.

her mark on her profession as an expert and will become 
part of history as one of the top professionals in her field.” 

Edward I. Wilkin, CPA, MBA, CGMA Named 
President of NJCPA

Wilkin & Guttenplan Managing Shareholder Edward I. 
Guttenplan, CPA, MBA, CGMA has been named pres-
ident of the New Jersey Society of CPAs (NJCPA), and 
began his one-year term on June 1, 2017. 

As an NJCPA member, Ed has been involved with 
numerous committees, including the Education Foundation, 
Finance, Retirement Savings Plan, and Scholarship Fund 
committees. He has also held positions on Student 
Programs & Scholarships and Special Awards committees. 
He has received several organizational awards including 
the Distinguished Service Merit Coin, the 2004/2005 
Leadership Award, and the Diversity & Inclusion Impact 
Award. Ed has also served terms in each available board 
position of the Middlesex/Somerset Chapter.

Ed is extremely active in his community and has served 
on boards for multiple local organizations. His dedication 
to professional associations has led to numerous awards 
from the Community Association Institute, and culminated 
in his induction into their Hall of Fame. 

mailto:jaclyn@cainj.org
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In late 1998, Monroe Station Associates (“Monroe 
Station”) started construction on the Belmont, a seven-sto-
ry, thirty-four unit condominium building in Hoboken, 

New Jersey. Monroe Station served as the sponsor, 
developer, and general contractor of the Belmont.  Prior 
to completing construction, Monroe Station filed a Public 
Offering Statement (“POS”), which stated that there were 
no known defects in the common elements of the Belmont 
building that a prospective purchaser could not determine 
by a reasonable inspection.  Attached to the POS were 
certain marketing materials, which provided that the 
potential buyers would be getting a “Proven Developer 
and Construction Management Team which has overseen 

CONDOMINIUM 
ASSOCIATION GETS  

BIG WIN  
AGAINST DEVELOPER  

FOR CONSUMER FRAUD
By Gene Markin, Esq. 

Stark & Stark
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CONT INUES  ON PAGE  18

the building and renovation of over 400 Single Family 
& Condominium Homes, and over 1,000,000 Sq. Ft. of 
Office/Commercial/Retail Development.”

In reality, the Belmont was the first building the owner 
of Monroe Station, Dean Geibel, had ever developed.  
Having hired several experienced project/construction 
managers, Geibel relied on their collective experience as 
support for the representation in the marketing materials 
that the buyers would be getting a “proven” developer.  
Unfortunately, the Belmont suffered from water intrusion 
problems from the very beginning.  Unit owners experi-
enced water leaks into their units from molding around win-
dows, light fixtures, balconies, and air-conditioning ducts.  

"Unfortunately, the 
Belmont suffered from 
water intrusion problems 
from the very beginning." 



22ndAnnual Beach Party
Martell’s Tiki Bar

308-310 Boardwalk 

Point Pleasant, NJ 08742

Thursday, August 10, 2017
Registration 4:30 p.m. – 8:00 p.m.

Party 5:00 p.m. – 9:00 p.m.

Sponsored By:Sponsored By:on BorS

Payment Methods:

1.) Pay by check, payable to CAI-NJ. Mail completed 
      form and payment to:
     CAI-NJ   Attn: 2017 Beach Party
     500 Harding Road, Freehold, NJ 07728

2.) Pay by credit card. Please fax to (609) 588-0040

Cardholder Name:  __________________________________________

Card Number: _______________________________________________

Exp. Date:  __________________________________________________

Security Code: ______________________________________________

Cardholder Signature:  _______________________________________

*Cardholder acknowledges receipt of goods and/or services in the amount  
of the total shown hereon and agrees to perform the obligations set forth in  
the cardholder’s agreement with issuer

Name/Designation 1: ___________________________________________

Company Name: ______________________________________________

Address: _______________________________________________________

City, State, Zip: _________________________________________________

Phone: _______________________ Fax: _____________________________

Email: __________________________________________________________

______ Tickets (see pricing below)               TOTAL: $_________________

Note: Ultimate Partners receive 4 tickets. Elite Partners receive 2 
tickets. Premier Partners receive 1 ticket.

Registration:     Before 7/21        After 7/21 or Onsite    
CAI-NJ Members:            $90                    $100
Non-Members:           $145                    $160

Please list the name, company and designations of additional  
registrants. If necessary, please attach an additional sheet of  
paper (i.e.: John Smith, AMS, CMCA – ABC Company).

2. _______________________________________________________________

3. _______________________________________________________________

4. _______________________________________________________________

2017 Beach Party Registration Form

Enjoy some fun in the sun while you network 
and renew old friendships in the sand!

Raw Bar • BBQ Menu • Drink Ticket

Backpack & School Supply Drive
Please help us by supplying the basic tools to families 

and give every child a great start to the 2017-2018 
school year. The drive will take place at the Beach 

Party. Bring your donations with you!

Questions? Contact Jackie at (609) 588-0030 or jaclYn@cainj.org

All attendees must be 21 and over with a vaild I.D.

mailto:jaclYn@cainj.org
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HIGH

HIGH

HIGH

tech

touch

value

LEVERAGING TECHNOLOGY TO 
STREAMLINE COMMUNICATION, 
OPERATIONS AND REPORTING.

CULTIVATING RELATIONSHIPS TO 
ENSURE HIGHLY SATISFIED ASSOCIATION 
RESIDENTS AND STAKEHOLDERS.

PRESERVING AND ENHANCING VALUE 
THROUGH BEST-IN-CLASS SERVICES.

To learn more, visit IntegraMgtCorp.com or call 
Edward San George, MPA, PCAM at 973.770.1500.

200 Valley Road, Suite 203  
Mt. Arlington, NJ 07856  
T (973) 770-1500

364 North Main Street (Route 9), Suite 5 
Manahawkin, NJ 08050 
T (609) 660-0208

Financial services

Management 
services

Communication 
services

Construction 
& maintenance 
management

Transition 
management 

services

Emergency 
management

Consulting

Community 
Association 

Management

Corporate Office: South Jersey Office:

In response, the Association hired 
various contractors, home inspectors, 
and professional engineers to investi-
gate, test, and repair the source of the 
water leaks.  

BIG WIN... 
from page 16.

Over the course of several years, 
the condominium association gov-
erning the Belmont (“Association”) 
attempted to fix a variety of con-
struction deficiencies that had been 
identified and were suspected of 
causing the water intrusion issues.  
The water leaks continued however, 

and in January 2007, the Association 
stopped making repairs and filed suit 
against Monroe Station and other 
parties alleging negligence, fraud 
and violations of the Planned Real 
Estate Development Full Disclosure Act 
and the Consumer Fraud Act (“CFA”).  
The matter went to trial where the 
testimony focused on the origin and 
cause of the water infiltration, with 
the Association’s experts attributing 
the problem to construction defects 
and Monroe Station’s experts blaming 
poor or inadequate maintenance.

According to the Association’s 
expert, the total estimated cost to 
remediate the exterior and interior 
of the Belmont was approximate-
ly $1,825,000.00.  Conversely, 
Monroe Station’s expert estimated 
the cost of the necessary repairs to 
be $741,000.00.  The jury returned 
a verdict in favor of the Association, 
awarding it $2,186,675 in dam-
ages, with Monroe Station being 
responsible for 80% of the dam-
ages ($1,749,340.00).  The trial 
court then awarded treble damages, 
pre-judgment interest, and attorney’s 
fees giving the Association a total 
judgment against Monroe Station in 
the amount of $7,236,677.

Monroe Station appealed the judg-
ment by challenging among other 
things, (1) the Association’s standing 
to recover for ascertainable losses 
of members of the Association who 
were not original purchasers; (2) the 
Association’s standing to recover for 
damages to windows which it argued 
were not part of the common ele-
ments; (3) the applicability of the 
CFA to the representations made 
by Monroe Station, and (4) the trial 

CONT INUES  ON PAGE  20



At Premier Management Associates, the ultimate goal of everything we do 
is resident satisfaction.  That’s why over 100 associations across the region 
count on us.  We have over 40 years experience managing the regular, day-
to-day needs of a community and the resources to reliably deliver the fast 
response you deserve. 

PREMIER MANAGEMENT ASSOCIATES

 
Corporate Office 201-947-1001

140 Sylvan Avenue, Englewood Cliffs, NJ 07632
Central / South Jersey 732-390-1100  •  Northwest Operations 973-209-1600

info@premiermanagement.net  •  www.premiermanagement.net

Experience. Service. Satisfaction.

ANAGEMENT

http://www.premiermanagement.net/
mailto:info@premiermanagement.net
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court’s award of prejudgment interest 
on the punitive portion of the CFA 
damages award.  

In its written opinion captioned 
Belmont Condo. Ass’n v. Geibel, 
2013 N.J. Super. LEXIS 105 (App. 
Div. July 9, 2013), the Appellate 
Division affirmed in part, and reversed 
in part.  The Appellate Division had 
no trouble finding that the Association 
was an appropriate party in interest 
with standing to pursue CFA claims 
on behalf of individual unit owners.  
Because the ascertainable loss being 
alleged was damage to the common 
elements, the Association, charged 
with the exclusive responsibility of 
maintaining and repairing the com-
mon elements, had standing to recov-

BIG WIN... 
from page 18.

er for the misrepresentations made by 
Monroe Station to the original unit 
purchasers. It made no difference 
that the Association itself could not 
demonstrate reliance on the alleged 
misrepresentations.

 In order to state a claim under 
the CFA, a plaintiff must allege three 
elements: (1) unlawful conduct; (2) an 
ascertainable loss; and (3) a causal 
relationship between the defendants’ 
unlawful conduct and the plaintiff’s 
ascertainable loss. See N.J.S.A. 
56:8-19.  The CFA delineates the 
conduct that will amount to an unlaw-
ful practice as:

The act, use or employment by 
any person of any unconsciona-
ble commercial practice, decep-
tion, fraud, false pretense, false 
promise, misrepresentation, or 
the knowing, concealment, sup-

pression, or omission of any 
material fact with intent that 
others rely upon such conceal-
ment, suppression or omission, 
in connection with the sale or 
advertisement of any merchan-
dise or real estate, or with the 
subsequent performance of such 
person as aforesaid, whether or 
not any person has in fact been 
misled, deceived or damaged 
thereby, is declared to be an 
unlawful practice.

[N.J.S.A. 56:8-2 (emphasis added).]

A plaintiff therefore need not show 
reliance on the unlawful conduct of the 
defendant as long as an ascertainable 
loss resulting from defendant’s conduct 
is demonstrated.  Accordingly, in 
order to prevail, a plaintiff need 
only demonstrate a causal connection 
between the unlawful practice and 
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Service is our
specialty;
protecting you
is our mission®

With JGS, you get the benefit of our extensive 
experience in community association insurance.

We work with the nation’s top insurers to design 
competitive programs that address your needs.

Let us show you your options.

Leadership and innovation
in community association insurance

Property | General Liability | Umbrella | Workers Comp
Directors and Officers | Environmental Liability | Flood
Equipment Breakdown | Automobile | Professional Insurance

To learn more call 877.547.4671 or visit jgsinsurance.com

Proud members of

the resulting ascertainable loss.  The 
Association did just that: it presented 
evidence that the POS and accompa-
nying marketing materials were distrib-
uted to all the original purchasers in 
order to induce them to purchase their 
units.  Reliance was not a required 
element; and therefore, the Appellate 
Division rejected Monroe Station’s 
arguments to the contrary.

Next, Monroe Station contended 
that the Association’s CFA claim failed 
as a matter of law because the POS 
representations were true at the time 
they were made and because they 
were not accompanied by “aggra-
vating circumstances.”  The Appellate 
Division disagreed.

A false statement of fact is not an 
essential ingredient of a plaintiff’s 
cause of action based on affirmative 
wrongdoing.  Instead, the capacity 
to mislead is the prime ingredient 
of an unlawful practice under the 
CFA.  Intent is irrelevant.  Therefore, a 
claim of literal truth will not constitute 
a defense to a plaintiff’s CFA claim 
where the overall impression created 
by an advertisement is misleading 
and deceptive to an ordinary reader.

According to the Appellate Division, 
Monroe Station’s statement that there 
were no known defects in the com-
mon elements that could not be deter-
mined through reasonable inspection, 
while literally true at the time made, 
because they were made before con-
struction, clearly had the capacity 
to mislead an average reader.  As 
such, the developer’s claim of literal 
truth was not a valid defense to the 
Association’s CFA claims.  

The Appellate Division likewise 
rejected Monroe Station’s “aggravat-

CONT INUES  ON PAGE  48

http://jgsinsurance.com/
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an essential guide to summer pool safety
By Ben Basch, , American Pool Enterprises

Drownings and pool-related injuries are preventable. 
What can you do to prevent tragedy?prevention

Parents, please 
pay close attention to 

your children.

Always designate 
a caregiver who 
is not under 
the influence 
of alcohol to be 
responsible for 
maintaining  
visual contact of 
your child.

of drowning 
deaths involving 
children happen 
at pools with 
lifeguards present. 2

Maintaining fences 
barriers and gates 
prevents injury to kids, 
pets and the curious 
public. Always be sure 
that the pool gates 
are locked outside of 
operating hours. 

of non-swimmer drowning 
injuries happened in the 
shallow end between 2007 
and 2013. 3

Children 
should only 
wear U.S. 
Coast 
Guard 
approved 
life vests. Before entering 
the pool, ensure that 
their life jacket is in good 
condition. There should 
be no rips, tears, holes or 
shrinkage of the buoyant 
materials. Ensure that your 
child’s life jacket is worn 
properly. A life jacket that 
is fitted correctly should 
feel snug with all straps and 
buckles secure, keeping 
the child’s chin above the 
water, allowing them to 
breathe easily.

importance of parental supervision 

Parents exert a much stronger 
influence over their children than 
a facility lifeguard. Watching your 
children closely will allow lifeguards 
to focus on preventing injuries and 
drowning rather than correcting  
bad behavior.

If you need to leave 
the pool deck for any 
reason, bring your child  
with you.

Never let a non-swimmer rely on pool 
noodles or floaties in the water - a big 
pool no-no! These are toys that should 
only be used when you are within arms 
reach of the child. Drowning is the...

cause of accidental  
death for children and  
adults ages 5-44.

1

cause of injury death for  
ages 1-2...

1 
and the

19% 

75% 

75% 
number one

number two

Of all preschool-aged 
drownings, 70% are 
in the care of one or 
both parents. 75% 

are missing from 
sight for five minutes 

or less.4

1. Centers for Disease Control and Prevention. Injury Prevention & Control: Protect the Ones You Love — Child Injuries are Preventable. 2. Lights! Camera! Action! Hollywood’s take on 
drowning is a distorted view of a quiet killer. Dr. John R. Fletemeyer. 3. Redwoods Group, Shallow Water Does Not Equal Safe. 4. Infant Swimming Resource, National Drowning Statistics. 

UNLESS THERE IS AN  

ABSOLUTE 
EMERGENCY,  
STAY OFF OF YOUR 
CELL PHONE OR TABLET.  
GIVE YOUR CHILD 
YOUR FULL 
ATTENTION  
WHEN AT THE 
SWIMMING POOL.

Talk to your 
lifeguards or 
pool manager 
about breakaway 
wristbands. They 
allow lifeguards 
and patrons alike 
to know everyone’s 
swimming ability, 
and to identify non-
swimmers, giving 
them the attention 
they need.



23J U L Y ,  2 0 1 7

WWW.HOMESTEADMGMT.ORGWWWHOMESTEADMGMTORG

328 Changebridge Road • Pine Brook, NJ 07058 • 973-797-1444
284 Route 206 South • Hillsborough, NJ 08844 • 908-874-6991

• Capital Reserve Studies
• Transition Reports
• Expert Testimony
• Construction Specifications
• Landscape Design
• Roof Replacements
• Forensic Building Evaluations
• Construction Inspection
• Drainage Remediation
 

• EIFS/Stucco Inspection/Evaluations
• Land Surveying
• Water Infiltration Remediation
• Siding Replacements
• Balcony Replacement Specifications
• Building Façade Inspections/ 

Evaluations
• Parking Garage Inspections/ 

Evaluations

PROFESSIONAL SERVICES INCLUDE:

FWHassociates.com
1856 Route 9, Toms River, NJ 08755   

732.797.3100 • Email: info@FWHassociates.com

CIVIL ENGINEERS  •  PLANNERS  •  LANDSCAPE ARCHITECTS  •  ARCHITECTS  •  LAND SURVEYORS  •  RESERVE SPECIALISTS

NER OFULTIMATE PARTN

Building on Efficiency.
        Thriving on Solutions.

Since 1989, FWH Associates provides innovative solutions 
for residential and commercial projects from initial 

investigation to full-scale design and execution.

http://www.homesteadmgmt.org/
mailto:info@fwhassociates.com
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Capital Reserve Funding Analysis has a primary 
purpose to offer recommendations for the amount 
of monies an association should budget on a 

yearly basis for the future replacement of commonly owned 
elements of a single or multi-family community.  The analysis 
and recommendations provide an important guideline that 
helps aid in the bypass of possible future special assess-
ments of the individual unit owners.  

Building finishing systems or siding, whether EIFS (syn-
thetic stucco), stucco, wood, vinyl or even aluminum or 
adhered stone veneer, have often been carelessly elimi-
nated or omitted from the capital reserve funding of many 
communities.  Common reasoning is that there is a pre-
sumption with regards to siding that it should “last for 40 
or 50 years”, or “it should last as long as the building”.  
Unfortunately, many aging communities are now being 
faced with the hardship of replacing siding without the nec-
essary funds to do so.  In some cases, the result has been 
significant impact on the residents of the community due to 

Should We Reserve  
Monies for  

Siding/Trim 
Replacement? 
By Andrew Amorosi, P.E, R.S., Principal 

The Falcon Group, Engineering, 
Architecture & Energy Consulting
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the  associations imposing special assessments upon resi-
dents of the community, which can be extremely costly and 
a large financial burden.  While premature replacement is 
more common with EIFS, stucco surfaces and wood style 
siding, associations with vinyl or aluminum siding are also 
being affected.

Siding manufacturers have come a long way in providing 
an improved product and superior warranties for the materi-
als, which affords some assurance of protection; however, 
there are many factors that affect the performance and use-
ful life of a siding material or building finishing systems that 
tend to be ignored and forgotten. Community associations 
should be made aware and sufficiently educated of the 
potential problems that could arise.

EIFS/Stucco
EIFS, stucco and adhered masonry veneer (faux stone) 

systems rely heavily on the adequacy of the initial installa-
tion to function efficiently and effectively.  A system that has 

CONT INUES  ON PAGE  26
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been improperly installed can lead 
to moisture being trapped behind the 
material, weather barrier deficiencies 
causing leaks, mold, and even struc-
tural damage.  Improper detailing 
can also cause surface cracking and 
failures.

SIDING/TRIM... 
from page 24.

There are numerous mistakes an 
unqualified or lackadaisical applicator 
can make that result in deficient installa-
tion. These mistakes include improperly 
fastening the insulation board or lath to 
the building structure, failure to install the 
reinforcement mesh properly, failure to 
install the proper thickness of material or, 
most often, improper draining (flashing) 
of the systems and defective interfaces 

with adjoining building materials. This 
is something that no association should 
have to encounter as it can be avoided. 

The results of these conditions will 
reduce the effective useful life and a 
total replacement of the system will 
eventually become an urgent situa-
tion.  In addition, ongoing mainte-
nance and re-coating are needed for 
these systems and should be budget-
ed for, accordingly and appropriately, 
through a reserve or deferred budget.  
While having a successful lifetime of 
40 to 50 years, dependent upon the 
product and installation, reserving 
funds for eventual replacement is high-
ly recommended when the remaining 
useful life is under 30 years. 

Wood Siding and Trim
Wood siding and trim require con-

tinued maintenance and overtime, 
an inevitable replacement.  Typically, 
wood siding and trim will begin to 
show signs of aging over their useful 
lifetime.  It is important that deterio-
rated sections of the trim or siding 
are replaced or maintained prior to 
any staining and/or weatherproofing 
project.  Failure to properly prime 
or paint trim on all sides and at cuts 
is a common reason for premature 
replacements.  If your community has 
significant amounts of wood trim, a 
line item in a reserve of deferred main-
tenance budget is crucial. 

Siding installations in communi-
ties may have too much unprotected 
weather exposure and/or a very thin 
siding thickness.  As a result, splitting 
and cupping of the siding will eventu-
ally occur and may lead to problems, 
leaks and costly replacements.

Most importantly, the aging siding 
CONT INUES  ON PAGE  28
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may not have been properly main-
tained and is now in predominantly 
poor condition.  There may be many 
areas where the existing siding is 
cupped and brittle and chances are 
the nails at many locations may be 
rusted, ineffective or missing.  Rusting 
fasters can expand and result in holes 
in the building envelope. Sections of 
the siding may have voids (through 
knotholes or splitting members) result-
ing in further costly damage. The 
progression of these listed conditions 
will continue to worsen and lead to 
possible water penetration and possi-
ble additional damage to the existing 
wall sheathing or interior space.

Increased replacements and main-
tenance should be expected and 
arranged overtime. A 25 to 30-year 
useful life is typical and reserving 
funds for an eventual replacement is 
encouraged.

Vinyl/Aluminum Siding
As with any material, the existing 

vinyl or aluminum siding will require 
periodic minor maintenance to avoid 
water infiltration.  In addition, periodic 
cleaning (power washing) should be 
accounted for. The association’s main-
tenance plan should be continually 
updated to ensure that the siding is 
maintained properly at all locations.

As the buildings age, deficient fas-
tening practices may cause additional 
warping at sections of the siding.  

Initial detailing of flashings and 
underlayments is paramount to insure 
a weather tight installation. It is imper-
ative to have periodic inspections of 
the materials’ weathering abilities and 

SIDING/TRIM... 
from page 26.
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info@falconengineering.com
www.falconengineering.com
908-595-0050

NEW JERSEY HEADQUARTERS
 682 Hwy 202/206

Bridgewater, NJ 08807

The Falcon Group prides itself on having a strong, 

assets through an accurate, pro-active and realistic 

reserve funding plan and with your next capital planning 

& improvement project. 

Contact us today for more information.

ACCURATE, REALISTIC FUNDING PLANS
OVER 2,000 RESERVE ANALYSES PREFORMED

the inspections findings should be 
compared to the warranty conditions.

An increase in maintenance along 
with inspections for damage or aes-
thetics should be expected within the 
useful lifetime of the siding.  A 40 to 
50-year useful life is typical; however, 
reserving funds for future replacement, 
urgent repairs, and maintenance is 
crucial when it falls under a 30-year 
remaining useful life.

Where Do We Stand?
Unfortunately, the above-discussed 

installations or material deficiencies 
are not typically apparent to the 
association in a visual aspect; how-
ever, a detailed inspection by quali-
fied personnel would provide clarity.  
Typically, as the problems with build-
ing leaks become progressively prev-

CONT INUES  ON PAGE  36
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CONT INUES  ON PAGE  32

Board members and management companies are 
engaged to oversee and maintain the financial 
well-being of community associations and to imple-

ment financial policies that contribute to the financial health 
of the community.  Board members regularly review aged 
owner balance reports to ensure that assessments are 
being collected and that money is being spent prudently. 
Condominium assessments have been described by courts 
to be the financial lifeblood of an association.  Similarly, 
your brokerage account may be the lifeblood to your 
retirement and investment savings plan.  As such, you have 
a responsibility to yourself to understand your brokerage 
account statements.   

As the self-regulatory organization that oversees the bro-
kerage industry, the Financial Industry Regulatory Authority 
(“FINRA”) asks this seemingly simple question on its web-

site: “When was the last 
time you read your broker-
age account statements?” 

Investor literacy is import-
ant to ensure that financial 
goals can be achieved.  
Investors should under-
stand the importance of 
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WHEN IT COMES TO PERSONAL FINANCES  

YOU OWE A DUTY TO YOURSELF: 

When Was the Last Time You Read  

Brokerage Account Statements?

By Angela Morisco, Esq.,  

Becker & Poliakoff

taking an active role in the management and protection 
of investment accounts. Although to some a brokerage 
account statement may appear to be intimidating, investors 
should be aware of the information it contains. All bro-
kerage firms and most other financial institutions provide 
customers with periodic statements1 which contain various 
types of information about the holdings, activity, and value 
of the account at the statement ending date. Although there 
are almost as many different forms of account statements 
as there are brokerage firms, certain basic information is 
featured in almost all of them. Investors should carefully 
review this information. 

Investors have a right to clear, concise and 
accurate information about investments.  

Prior to investing, education on how to evaluate and 
measure risks and conflicts of interest is critical.  It is also 
important to understand the level of of discretion a financial 
professional should can have over an account and to be 
able to understand and access account statements. 

First, determine if the personal information is accurate, 
i.e. the account title (names of person, entity, trust, or 
company), address, and most importantly, the investment 
objectives. Second, for most individuals a review of 

"Investor literacy is 

important to ensure 

that financial goals 

can be achieved."



The workshop will teach you how to become a more  
successful board member and how you can recruit and support 
new volunteers. You’ll learn the role of the board, the president 
and other leadership positions, and you’ll identify effective ways 
to work with professional managers and service providers.

THE WORKSHOP CONSISTS OF FIVE MODULES:
• Module 1: Governing Documents and Roles &  

Responsibilities
• Module 2: Communications, Meetings and Volunteerism
• Module 3: Fundamentals of Financial Management
• Module 4: Professional Advisors and Service Providers
• Module 5: Association Rules and Conflict Resolution

COURSE MATERIALS
The workshop includes a toolbox of support materials:
• The Board Member Toolkit, a best-selling book from  

CAI Press
• The Board Member Toolkit Workbook
• Brochures and publications, such as The Homeowner  

& The Community Association
• A copy of CAI’s award-winning Common Ground™  

magazine
• In addition to a toolbox of support materials, each student

receives a certificate of completion and recognition on the
CAI website.

Name/Designation: ________________________________________

Community Name:  ________________________________________

Address: __________________________________________________

City, State, Zip: ____________________________________________

Phone:  ___________________________________________________

Fax: _______________________________________________________

Email: _____________________________________________________

CAI-NJ Members:  FREE
Non-Members:   $50.00
We require a cancellation notice at least 72 hours in advance. If a notice is not 
received, a $25 cancellation fee may be charged per registrant. Substitutions are 
permitted it you cannot attend.

Please list the name, community and any designations of 
additional registrants. If necessary, please attach an additional 
sheet of paper (i.e.: John Smith, Ams, CMCA - ABC Company).
2. ______________________________________________________
3. ______________________________________________________
TOTAL: $_________________

Payment Methods:

1.) Pay by check, payable to CAI-NJ.  
     Mail completed form and payment to:
 CAI-NJ
 Attn: Board Leadership Development Workshop
 500 Harding Road
 Freehold, NJ 07728

2.) Pay by credit card. Please fax to (609) 588-0040.
Or email to angela@cainj.org.

Cardholder Name:  ________________________________________

Card Number:_ ____________________________________________

Exp. Date: ___________________Security Code:_______________

Cardholder Signature: _____________________________________

*Cardholder acknowledges receipt of goods and/or services in the
amount of the total shown hereon and agrees to perform the obligations  
set forth in the cardholder’s agreement with issuer

Board Leadership 
Development Workshop
LEARN HOW TO BE AN EVEN MORE EFFECTIVE BOARD MEMBER

TUESDAY, AUGUST 15, 2017 8:30 A.M.  3:45 P.M.
CAINJ HEADQUARTERS, 500 HARDING RD., FREEHOLD, NJ 07728

Board Leadership Development Workshop Registration Form
FREE for ALL CAVL Chapter Members

mailto:angela@cainj.org
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To Advertise Call 609-655-2000 or  
email ray@brainerdcommunications.com.

an account statement ends with a 
comparison of the ending value of 
the current period with that of the 
previous to determine the account 
has increased or decreased in value.   
Your review, however, should not 
end there. Investors are cautioned to 
understand if a change in the value 
was the result of a deposit or with-
drawal of cash or securities, or solely 
based on an increase or decrease in 
the securities that were already in the 
account.    

Third, investors are also cautioned 
to analyze the activity section to con-
firm that all transactions were autho-
rized. In most brokerage accounts, 
a transaction should not occur unless 
and until the account owner specifi-
cally authorized the transaction(s) in 
advance. Investors are advised to 
compare the information contained in 
the transaction confirmation generated 
when the order is placed, against the 
account statement to ensure that the 
security, price, and total amount paid 
or received is correct. All transactions 
detailed in the statement should be 
familiar to and have been approved 
by the investor.  If there is a discrep-
ancy, an investor should contact the 
broker immediately and ask to have 
the discrepancy investigated and to 
confirm that any necessary adjust-
ments are made. If at any time an 
investor feels uncomfortable with the 
responses the broker is providing, the 
firm’s compliance department should 
be contacted immediately.

Investors should also confirm that the 
fees or commissions charged match 

BROKERAGE ACCOUNT... 
from page 30.

CONT INUES  ON PAGE  42
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Restoring Balance. Enhancing Beauty.

For a full list of our superior service offerings, visit www.solitudelakemanagement.com/services

Why is My Pond Green? Are Cattails Bad?
Your residents have questions. We have answers.

Why is My Pond Green? Are Cattails Bad?

 
       

solitudelakemanagement.com/educate

           

           

              

          
Before

er

http://www.solitudelakemanagement.com/services
http://solitudelakemanagement.com/educate


34 J U L Y ,  2 0 1 7

EDUCATED BUSINESS PARTNER DISTINCTION
CAI-NJ Business Partners are indispensable to the community associations they 
support with their guidance, products and services. CAI-NJ education helps 
these businesses and professionals differentiate themselves in the competitive 
community association marketplace.
CAI-NJ Educated Business Partners
Congratulations to the following Business Partners who have earned the CAI-NJ 
Educated Business Partner distinction. Each has successfully completed the 
Business Partners Essentials course and is affiliated with an active CAI-NJ 
Business Partner membership. 
• Sean Ahern, CIRMS, CIC, Jacobson, Goldfarb & Scott, Inc., Holmdel, NJ

• Benjamin Basch, American Pool, Edison, NJ

• Erika Befumo, CertaPro Painters, Ewing, NJ

• Gene Corrado, Pacific Premier Bank, Princeton Junction, NJ

• Chelsea Donnigan, Kipcon, Inc., North Brunswick, NJ

• Jack Eckhardt, Supreme Metro Corporation, South Plainfield, NJ

• Georgette Kyriacou, FWH Associates, P.A., Toms River, NJ

• Linda S Lyons, MBA, AXA Equitable, Secaucus, NJ

• Edward Mackoul, CIC, Mackoul & Associates, Inc., Old Bridge, NJ

• Kevin Mantro, A+ Powerwashing, Neptune, NJ

• Jennifer Nevins, DW Smith Associates, LLC, Wall Township, NJ

• Julie Nole, Professional Restoration Services LLC, Norwood, NJ

• Debbie Pasquariello, CIRMS, CIC, USI Insurance Services, Toms River, NJ

• Robert Joseph Puterman, Regal Restoration USA, Eatontown, NJ

• James M. Rademacher, Rezkom Enterprises, Inc., Ocean, NJ

• David Shahrabani, Popular Association Banking, Miami Lakes, FL

• Maria Elena Solis, CMCA, AMS, Lemus Construction, Inc., Furlong, PA

• Dan Turi, G & C Electronics, Toms River, NJ

• Jessica Vail, Falcon Engineering, Architecture & Energy Consulting,   
Bridgewater, NJ

• Gabriel Vitale, C & L Services, Jackson, NJ

• Graceanne Welsh, LAN Exteriors, Morristown, NJ

• Kristy Winchock, Morris Engineering, LLC, Bedminster, NJ

For information on how you or your employees can earn the Educated 
Business Partner distinction email info@cainj.org.
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Your requests 
are welcome...

Readers of Community Trends® 

can ask the Editorial Committee 

of the magazine for their feedback 

about any issue facing the 

community association industry. 

The committee is made up of 

legal, insurance, engineering and 

property management professionals 

with a wealth of information and 

experience specific to community 

associations.

Letters and e-mails  
should be directed to:

Jackie Oskierko

CAI-NJ

500 Harding Road

Freehold, NJ 07728

Phone: (609) 588-0030

Fax: (609) 588-0040

Email: communitytrends@cainj.org

mailto:info@cainj.org
mailto:communitytrends@cainj.org


COMMUNITY. 

ASSOCIA.
FUTURE. 

Delivering unsurpassed management and lifestyle services to communities worldwide.

At Associa, COMMUNITY always comes first! 
Investing in a home is one of the most important decisions you can make and so is choosing a partner to 
help you protect your investment. Associa is the world’s largest community association management firm, 
serving its clients with local knowledge, national resources and comprehensive expertise. Our best-in-class 
technology, products and services are designed to add value to your community. 

From accounting services to full-scale, fully staffed management, including on-site personnel and facilities 
maintenance, we can help you achieve your community’s goals.

Secure your community’s future by partnering with a management company that will put your community 
first.

 Contact Associa today!

Associa Mid-Atlantic
14000 Horizon Way, Suite 200 
Mt. Laurel, NJ 08054
888.884.8490
www.associamidatlantic.com

Associa Community Management Corp.
1030 Clifton Ave., Suite 205

Clifton, NJ 07013
973.773.6262

www.communityservices.com

http://www.associamidatlantic.com/
http://www.communityservices.com/
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Let us work with your 
association to find the right 
coverage, at the right price.
Felsen Insurance Services, Inc. 
3155 Route 10 
Denville, NJ 07834

Phone: 973-361-1901 
Fax: 973-361-2660 
info@felsen.com

Isn't it about time you took a fresh look at 
your community's insurance program?

Are you looking for personal, professional 
service and attention?

Condominium Insurance

alent in communities, the need for significant repair and/
or replacement of siding becomes a grim and costly reality.    

Communities can begin to look aesthetically “weathered” 
and “old” even with sufficient and proper installation.  
Siding repairs and replacements may become a greater 
part of the operating or maintenance budget, and it makes 
economic sense to replace and upgrade the system.     

Management may begin to experience frequent com-
plaints about water infiltration and interior damage.  The 
interior damage to the framing members, sheathing or unit 
amenities becomes urgent and very significant.  Once 
these telltale signs start to occur, a replacement of the siding 
becomes crucial. At this point in time, the cost of mainte-
nance will become significant and a phased replacement 
of the system is, in all likelihood, a financial reality.

The need to efficiently budget for siding replacement 
and/or the inspection of installation and materials should 
start at the transition phase of a community association.  
This will enable the repair of deficient installation and the 

proper funding of this replacement item.  Unfortunately, 
older communities do not have this luxury; however, starting 
to fund for siding replacement at any time is paramount in 
maintaining the integrity of older communities.  When the 
time arrives for siding replacement, some funding is clearly 
better than none at all, but being fully-funded is the ultimate 
goal.

If you live in a new or aging community, have your siding 
system checked for the materials’ existing condition and 
installation detailing during an updated capital reserve 
inspection.  Review leak history that is associated with sid-
ing and windows.  Incorporate any recommended repairs 
into the association’s transition agreement or preventative 
maintenance plan.  Proper and continued maintenance 
and repair, from highly qualified personnel, will prolong the 
useful life of any system.  

Whether it’s EIFS, stucco, wood, vinyl, aluminum or 
adhered stone veneer siding, take the educational infor-
mation included in this article and make a determination 
to include the eventual replacement, either in a phased 
fashion or in total, of all of the communities siding in the 
association’s Capital Reserve Funding Plan. 

SIDING/TRIM... 
from page 29.

mailto:info@felsen.com
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take that to the bank.

Member FDIC
Equal Housing Lender

Matthew Driscoll
VP/Regional Account Executive
443-866-9076
Toll Free 866-800-4656, ext. 7561
matt.driscoll@mutualofomahabank.com

mutualofomahabank.com

pick the right tools
for your next project.
With community association lending expertise like ours, 
you’ll get the job done right.

AFN46062_0913

mailto:matt.driscoll@mutualofomahabank.com
http://mutualofomahabank.com/




As a Business Partner member of CAI- NJ your employees are eligible to receive elec-
tronic member communications and attend chapter events at the member rate.

Please complete the form below for any employee with your company who frequent-
ly attends events or should be receiving correspondences from CAI-NJ.  By submitting 
this information, your employees will receive email updates regarding events, legislative 
affairs, the weekly e-newsletter, Community Trends® e-Issue and many other members’ 
only communications.  There is no limit to the number of forms you can submit and there 
is no charge as a Business Partner Member of CAI-NJ. 

For questions, contact Laura O’Connor, Director of Membership & Marketing at laura@
cainj.org or (609) 588-0030.

CAI-NJ Business Partner - Employee Contact Form

Contact Information

Company:

First Name:

Last Name:

Suf x:

Designations (circle) CMCA   AMS   PCAM   RS   CIRMS   LSM   Other:________________

Address:

City/ State/ Zip Code:

Of ce Phone:

Cell Phone:

Fax:

Email:

Website:

Return completed forms by email to laura@cainj.org or fax (609) 588-0040 or visit the 
CAI-NJ website link http://www.cainj.org/membership/employee-contact-form/.

ATTENTION BUSINESS PARTNERS:

Make sure all of your employees 
recieve updates from CAI-NJ. 

http://cainj.org/
mailto:laura@cainj.org
http://www.cainj.org/membership/employee-contact-form/


3RD ANNUAL CAI-NJ OLYMPICS

2017 CAI-NJ OLYMPICS REGISTRATION
Team Name or Spectator:  _____________________________________________

Company Name: _______________________________________________________

Address: _______________________________________________________________

City, State, Zip:________________________________________________________ 

Phone:  _________________________________________________________________

Fax: ____________________________________________________________________

Email: __________________________________________________________________

______ Team of (4) four  ($100)    or    ______ Spectator  ($30)

Team Information (please include name & company)

1. (Captain)_____________________________________________________________

2. _______________________________________________________________________ 

3. _______________________________________________________________________

4.  ______________________________________________________________________ 

TOTAL: $_________________

Payment Methods:
1.) Pay by check, payable to CAI-NJ. Mail completed form  
      and payment to:

CAI-NJ
Attn: 2017 CAI-NJ Olympics
500 Harding Road, Freehold, NJ 07728

2.) Pay by credit card. Please fax to (609) 588-0040.

Cardholder Name: _____________________________________________________

Card Number: __________________________________________________________

Exp. Date:______________________________Sec.Code: ______________________

Cardholder Signature: _________________________________________________

*Cardholder acknowledges receipt of goods and/or services in the amount of the 
total shown hereon and agrees to perform the obligations set forth in the cardholder’s 
agreement with issuer

Be sure to dress in team spirit!

July 19, 2017
3:00 Registration Opens • 3:30 Games Begin

Thompson Park, 1701 Perrineville Rd, Monroe Twp, NJ 08831

Teams of four $100         Spectators only $30 
Includes BBQ, Beer and Wine

Sponsorships available
For more infomation contact Jackie at jaclyn@cainj.org or 609-588-0030

All proceeds go to:

Hosted by:

mailto:jaclyn@cainj.org
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WE’VE GOT YOU COVERED!

SPECIALIZING IN CONDOMINIUM AND TOWN HOME COMMUNITIES... 

CALL TOLL-FREE 

877-833-8844
Fax: 732-833-8008

 E-mail: njguttermaster@optonline.net

FRIENDS & MEMBERS OF:

WWW.NJGUTTERMASTER.COM

NJ LIC. # 

13VH02643700

what the broker represented the fees 
would be. Investors should not hesitate 
to request clarification of any charges 
or fees that may seem inaccurate, 
unfair or unreasonable.

Investors should also understand 
that many small firms utilize the ser-
vices of a clearing or custodial firm 
to hold clients’ funds and securities 
and to issue the account statements 
as most clearing firms are larger and 
have greater financial resources than 
small brokerage firms. In cases where 
a smaller brokerage firm utilizes a 
clearing firm, the account statements 
will disclose the names of both firms, 
i.e. the introducing brokerage and the 
clearing firm. If an investor receives a 
statement from a firm whose name is 

BROKERAGE ACCOUNT... 
from page 32.

mailto:njguttermaster@optonline.net
http://www.njguttermaster.com/
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M. MILLER & SON
LICENSED PUBLIC INSURANCE ADJUSTERS 

SINCE 1960  

1211 Liberty Ave, Hillside, NJ 07205 
877MMiller (877-664-5537)
www.mmillerson.com

24/7 Emergency Services
Policy Analysis
Property Damage Assessment
Comprehensive Claim Preparation   
Negotiate Loss and Values
Negotiate Maximum Settlement
Facilitate Prompt Reimbursement
Third-generation, Family-owned

FIRE | SMOKE | WATER | WINDSTORM | COLLAPSE | BUSINESS INTERRUPTION

MULTI-FAMILY, COMMERCIAL, HOSP ITALITY, INDUSTRIAL, AND RESIDENTIAL PROPERTIES

not familiar or is not recognized, the 
firm telephone number on the state-
ment should be called to determine 
the status of the account and the firm 
that introduced the account. 

Finally, and most importantly, if an 
account statement is received that does 
not look like it was professionally pre-
pared, and/or an investor is unable 
to find any information about the firm 
online or through FINRA’s Broker Check 
website, the broker and/or FINRA 
should be contacted immediately to 
inquire about its authenticity.

As in any situation, there are various 
legal and financial professionals who 
may be consulted to educate and to 
assist investors to understand broker-
age account statements. 

END NOTE:
1. Most firms provide account statements on a 

monthly basis, but for accounts with no activity 
in any particular month or several months, they 
may only issue quarterly or annual statements.
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ATTENTION ALL CAI-NJ  
SEMINAR ATTENDEES:

Please remember to keep 
your seminar completion  

certificates in a safe place.
These certificates are distributed at the 
end of each CAI-NJ seminar. This is 
proof that you attended and completed 
the seminar. You may need to reference 
the certificate in the future and CAI-NJ 
does not keep track of each member’s 
attendance record. Community managers 
will definitely need the certificates to 
obtain credit for continuing education 
towards their designations.

http://www.mmillerson.com/


if you live in a
 CONDO or HOA

Free
admission 

with promo code “Carnival”

   Gifts, 
giveaways 
and cotton
   candy

     9:30 a.m. to 3:00 p.m.
be

amazed

meet
the
best

OctOber
th

2017
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www.cainj.orgw.cainj.Call or email Call or email

609.588.0030.588.0030 or 
angela@cainj.org.a@cainj

500 Harding Road   |   Freehold, NJ 07728

Sponsored by:

Education

over
vendors

expertsAND HOA165
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mailto:angela@cainj.org


Sponsored By:

2017 CAI-NJ Annual Conference & Expo
ATTENDEE REGISTRATION FORM

Wednesday, October 18, 2017
New Jersey Convention & Exposition Center at Raritan Center

Edison, New Jersey 08837



46 J U L Y ,  2 0 1 7

THE MORE THINGS CHANGE, 
THE MORE THEY STAY THE SAME

ADP Barlow
 is now part of NFP. 

Our name might have changed, but we’re 
still right  and ready to 
work with you. Let’s talk today about 
custom-building an insurance solution 
that’s just right  with a little extra help 
from experts around the world. Together, 
we can put your  to 
rest.

NFP is a leading insurance broker and consultant that provides employee benefits, property & casualty, retirement and individual private client 
solutions through our licensed subsidiaries and affiliates. Our expertise is matched only by our personal commitment to each client’s goals.

Protect your ssociation with the ight nsurance rogram and ervices at the ight rice.
• Industry Leader 
• Emergency Response Team

• Attendance at Meetings
• Responsive Claims Department

• Educational Seminars
• Risk Management Services

908-382-6625  | Info@ADPBarlow.com | ADPBarlow.com
(17-FCI-PGL-MA-0215)

Spotlight On Service
With great respect for those who serve our country, the Editorial 
Committee of CAI-NJ is seeking spotlights on service members. This may 
include active, or inactive members of the United States Armed Forces. 

Please take this opportunity to spotlight someone you know and help 
the CAI-NJ community recognize and thank them for their service to our 
country.

Criteria
1. Must be a member of the United States Armed Forces, active, inactive or has served.
2. Must be either a:
 a. Member of CAI-NJ (Manager, Board Member, Business Partner or Business Partner    
     Employee)
 b. A parent, spouse or child or a CAI-NJ member (classified above)
3. Must include 500 to 1,000 words about their service along with a photo

 Submissions may be self-authored by service members or written on their behalf.

For questions or to submit a “Spotlight on Service” contact Jaclyn Olszewski at  jaclyn@cainj.org. 

mailto:Info@adpbarlow.com
mailto:jaclyn@cainj.org


Providing quality performance
and reliability

levator onsul ng

NJ Headquarters
120 Eagle Rock Avenue, Suite 310 
East Hanover, NJ 07936
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ing factors” argument because a plaintiff need not demon-
strate “aggravating factors” when the alleged “unlawful 
practice” is an affirmative misrepresentation.  Only when 
an unconscionable commercial practice such as a breach 
of contract or breach of warranty is alleged does a show-
ing of “substantial aggravating circumstances” become 
necessary in order to justify treble damages and an award 
of attorney’s fees.  Since the Association’s CFA claims were 
based on the unlawful practice of affirmative misrepre-
sentations rather than on an unconscionable commercial 
practice, the Association was not required to demonstrate 
“aggravating factors.”

The Appellate Division, however, agreed with Monroe 
Station that the Association lacked standing to seek damag-
es for the windows because the windows are personal to 
the unit owners and are not part of the “common elements.”  
Since the Master Deed did not classify the windows as part 
of the common elements nor make any specific reference 
to the unit windows, the Appellate Division reasoned that 
the unit windows, located within the individual units, are 

BIG WIN... 
from page 21.

intended for the use of the individual owner.  As such, the 
Association could not recover for defects in the windows, 
as those would be individual grievances necessarily left to 
litigation brought by individual unit owners.

Finally, the Appellate Division reversed the trial court’s 
award of prejudgment interest on the punitive portion 
of Plaintiff’s CFA damages award.  It is well settled that 
prejudgment interest is not intended to apply to awards 
of punitive damages.  In Belinski v. Goodman, 139 N.J. 
Super. 351, 360 (App. Div. 1976), the Appellate Division 
explained:

While R. 4:42-11(b) does not expressly except 
punitive damage awards from its scope, the policy 
considerations which gave rise to its adoption sug-
gest that result.  Prejudgment interest is assessed on 
tort judgments because the defendant has had the 
use, and the plaintiff has not, of moneys which the 
judgment finds was the damage plaintiff suffered. It is 
thus clearly implied that interest on the loss suffered by 
a plaintiff as a result of defendant’s tortious conduct is 
what was contemplated by the rule.

An award of prejudgment interest is therefore limited 
to the compensatory portion of a CFA damages verdict.  

ontracting

 onitoring
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973-345-5600

24 Hour Emergency Service

201-933-3569

285 Straight Street, P.O. Box AY Paterson, NJ  07509
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NJ Irrigation License # 0015708
NJ Pesticide Licensed Applicator

Lawn Maintenance
Cutting
Fertilization

rograms
eeding

Renovation

Landscaping
ulching

Care
runing

gn
Replacements

Snow Removal
Clearing

Ra tched
erge ervices

Tree Services
tor ge

Tre Care
Hea runing
Tre Removal

Irrigation
Activatio Analy Reports
Complet aintenanc Repairs
Ra tche Crews

embe rrigation Associatio of

: :
www.growing-concern.com

WE CLEAN  
DRYER VENTS
Group Discounts Available

CALL TODAY
800-234-4656

Government Report: “Clothes Dryer 
Fires in Residential Buildings.” 

Required reading for board 
members and property managers.

CALL TODAY FOR
YOUR FREE COPY.

NADCA Certified

Accordingly, the trial court erred in 
awarding prejudgment interest on the 
trebled damages amount instead of 
only on the compensatory damages 
amount awarded by the jury.

All things considered, this was a 
big win for condominium associations 
and unit owners.  It is clear that the 
CFA has teeth and can yield big 
awards against unscrupulous devel-
opers.  A multi-million dollar judgment 
sounds great and is very impressive 
on paper; however, there still remains 
the issue of collection.  A multi-million 
dollar award is not worth the paper it 
is printed on if the developer is insol-
vent, bankrupt, or judgment proof.  
Therein lies the rub.  Most of the time, 
developers will create a project spe-
cific entity to act as the “developer” 
of a condominium development that 
will have no assets as soon as the last 
unit in the development is sold.  Once 
all the money is gone, there is nothing 
left for creditors or plaintiffs to seize.  
That is why many condominium asso-
ciation plaintiffs forego pursuing CFA 
claims and instead go after insurance 
proceeds for property damage result-
ing from negligent construction. 

Write for 
Community Trends®

CAI-NJ and the Editorial Committee 
are always looking for new articles 
to publish in Community Trends.®

If you are interested in submitting 
an article for possible inclusion in 
Community Trends®, please contact 
Jaclyn Oskierko at 609-588-0030 
or jaclyn@cainj.org.

View the guidelines for submitting an 
article at:

www.cainj.org/community-trends

http://www.growing-concern.com/
mailto:jaclyn@cainj.org
http://www.cainj.org/community-trends
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ULTIMATE PARTNER  Profile
GAF

GAF Headquarters

Founded in 1886, GAF has become North 
America’s largest manufacturer of commercial and 
residential roofing. Our success in growing the 

company to nearly $3 billion in sales has been a result 
of our relentless pursuit of quality, combined with indus-
try-leading  expertise  and comprehensive roofing  solu-
tions. GAF products include a comprehensive portfolio 
of steep- and low-slope roofing systems  —  including 
Timberline®  Shingles, the #1-selling shingle in North 
America. Timberline®  Shingles can help improve your 
home’s resale, and they are created with Advanced 
Protection® Shingle Technology. They will not only beau-
tify your home for years to come, but will help protect 
it, too. All GAF products are supported by an extensive 
national network of factory-certified contractors.  In fact, 

less than 2% of roofing contractors have qualified as 
Master Elite®  Contractors.  Choosing a GAF Master 
Elite®  Contractor is ensuring you’ll be dealing with a 
quality, reputable, and dependable professional con-
tractor who knows how to install GAF products —  the 
products of choice by homeowners and contractors alike. 

Highlighted Product – Woodland® Shingles
You don’t have to travel back in time to re-create the 

natural beauty of a hand-cut shingle roof. You simply need 
Woodland® Designer Shingles. Stylish and surprisingly 
affordable, Woodland® Shingles are where modern tech-
nology meets old-world tradition. Woodland® Shingles 
include a custom color palette, designed exclusively for 
GAF by color expert Patricia Verlodt, featuring subtle 



51J U L Y ,  2 0 1 7

See the complete list of Ultimate Sponsors on page 2 of this issue.

blends with contrasting colors that are designed to enhance 
your home’s exterior and give it unexpected depth and 
beauty. There are five colors that come in this collection: 
Cedarwood Abbey, Mountain Sage, Castlewood Gray, 
Tuscan Sunset, and Woodberry Brown. Not only are these 
shingles beautiful, but they are designed with Advanced 
Protection® Shingle Technology, which reduces the use of 
natural resources while providing excellent protection for 
your home. They also have StainGuard® Protection which 
helps ensure the beauty of your roof against unsightly blue-
green algae. In addition, they also pass Class A fire rating 
from Underwriters Laboratories and have Dura Grip™ 
Adhesive that seals each shingle tightly and reduces the 
risk of shingle blow-off. 

Have you or your company received any 
recent awards or certifications? 

For the fourth year in a row, GAF is honored to have 
earned the Women’s Choice Award® — based on 
extraordinary recommendations from their female cus-
tomers in a customer satisfaction survey conducted by 
WomenCertified® Inc. GAF received this award based 
on excellent survey scores, including the vast majority 
of customers rating the experience and overall quality 
of GAF as “extremely satisfied.” In fact, 100% of the 
female customers polled said they would definitely rec-
ommend GAF to their family and friends.

What trends do you see for the Community 
Association industry?

When looking for HOA trends, one must look at trends 
in the overall housing market – several of which have 
direct implications to HOAs. 

The combination of increasing rental rates along with a 
lack of rental inventory is making housing purchases more 
appealing. This is true not only for Baby Boomers, who 
may be interested in downsizing, but also for Millennials, 
the largest living generation in the U.S., who will be mak-
ing their initial home purchases. What is interesting is that 
both Baby Boomers and  Millennials appear to have similar 
desires when it comes to housing – they want convenience 
and amenities that fit their lifestyle whether that be a closed-
in suburban location that provides quick access to city 
services and attractions, the inclusion of digital technology 
and the ability to be continuously connected, or energy-ef-
ficient buildings that support green efforts. HOAs need to 
allocate time and effort to get the pulse of their extended 
communities and plan for the changes needed to keep 
them updated and current to prospective home-buyers.   

HOAs also need to be able to effectively communicate 
their efforts through digital channels.  Social media should 
be considered a medium that will enable and encourage 
community involvement and engagement – providing chan-
nels for an HOA to inform, learn from, and respond to the 
needs of their residents.    

“Choosing a GAF Master 
Elite® Contractor is ensuring 
you’ll be dealing with a quality, 
reputable, and dependable 
professional contractor who knows 
how to install GAF products...”
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ULTIMATE PARTNER  Profile
McGovern Legal Services Questions answered by Francis J. McGovern, Jr.

McGovern Legal Services is a twelve-attorney law 
firm that represents Community Associations, 
Condominiums and Co-ops.  We love this nev-

er-boring, sometimes-crazy and always-rewarding field.  Our 
lawyers are the men and women property managers and 
board members turn to for empathy, insight, and solutions.

One day we may be litigating complex construction defect 
claims, the next we may be providing guidance on free 
speech rights while the next we may be getting a rent receiv-
er appointed. We do these things with empathy so that the 
managers and volunteer board members achieve their goals 
without resigning or losing their minds along the way.             

Whether it’s a high-rise, townhome, or garden-style com-
munity, from the top to the bottom of New Jersey, we coun-
sel our associations to seek out common sense solutions 
while keeping costs in mind.

What is your role in the organization?  What 
is your background? How long have you been 
in the industry?

As the founder and leader of McGovern Legal Services, 
my experience is in business law, construction defect litiga-

tion, and association assessment collection.  In the more 
than twenty years that I have dedicated to the association 
field, I have had the privilege of cultivating my colleagues 
and proudly watching them become successful association 
advocates.  Many of our attorneys have business and 
business law backgrounds and all highly value collegiality.  
We know that we can disagree with a developer, a debtor, 
or anyone else without being disagreeable. We are zeal-
ous advocates for our associations, we fight hard and we 
are successful but we hold fast to the belief that we can do 
all of this while remaining civil.                       

Is there a specific program that you would like 
to highlight?  

Pat McGlone, Esquire and Damon Kress, Esquire focus 
their practices on remedying construction and financial 
defects in newer associations.  Despite what the media 
says, times are still tough for many in New Jersey.  Because 
of this, we are working with our clients and prospective cli-
ents to formulate creative fee structures so that associations 
may still be able to purse their construction and financial 
defect claims.
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What might someone be surprised to learn 
about your company?  

Many people are surprised that some of our outstanding, 
now middle-aged, attorneys were once outstanding ath-
letes.  Can you guess which attorney: was an All-American 
javelin thrower, a goalie for Rutgers ice hockey, an elite 
rower, an elite distance runner? 

What trends do you see for the Community 
Association industry?

High-rise urban associations will continue to increase.  
Preservation of personal privacy will continue to be a chal-
lenge and may even be marketed as a benefit in certain 
associations.  Cultural, racial, and religious concerns will 
continue to increase.  Associations will have to continue to 
recognize and attempt to respectfully harmonize various 
groups.  There seems to be a trend toward cultural, racial, 
and/or religious homogenization in certain associations.  
This may be natural and even good in some people’s eyes 
but I’m not so sure.            

Share one of your most memorable moments 
in the Community Association Industry.

Having previously been an attorney for banks, early in 
my association career, I quickly learned how “hands-on” 
an association attorney must be.  Michael Mendillo and 
I were on the dais at a Four Seasons at Lakewood board 
meeting when a woman in the crowd collapsed. Michael 
and I jumped off the dais and assisted her to a side door.  
She wound up being fine, hypoglycemia apparently, but it 
was quite an introduction to the field.

What sets your company apart?
Association law is all we do.  Working with board mem-

bers and managers is all we do.  Our focus is long-term 
relationships.  We know how hard it is to be a volunteer 
board member.  We know how hard it is to be a manager 
alone in the management office.  We work hard to make 
our board members’ and managers’ jobs easier from a 
common-sense/real world perspective. 

Damon M. Kress, Esq.  Francis J. McGovern, Esq. Scott K. Penick, Esq.  Michael R. Polulak, Esq.

"Association law is all we 

do.  Working with board 

members and managers is 

all we do." 



NEW CAI-NJ MEMBERS

(May 1, 2017 to May 31, 2017)

Business Partners
All County Exteriors 
Ray Marzarella

Association Dues Assurance Corporation 
(ADAC) 
Lynn Manion

Clearview Washing, LLC 
Frederick Hodge 

Malarkey Roofing Products 
Rachel Garcia

Miller-Dodson Associates  
Peter Miller, RS

Community Association Volunteer Leaders
Arbor Terrace Condominium 
Christopher Schoonhoven 
Paul Taguar

Grandville Arms Condominium Association  
Catherine Lypowy 
Mati Mckee

Greenwood Lake 
Diane Jones 
Lucille Zirpoli

Paddington Square of Mahwah 
Gaeton DiNapoli 
Leonid Moreyn

Parkside Neighborhood Condominium 
Association  
Michele Hoffman 
Donna Richards

Pointe O’Woods Townhome Association 
Board Member 
Board Member 
Patricia Mulcamy

The 277 Harrison Ave Association Inc.  
Sofia Balile-Ho 
Mercedea Garcia

Tides Condominium Association 
Susanne Culliton 
Rocco Miervino 
Maria Mulville

Vernon Grove Condominium Assn. 
Lorraine Monetti 
Andrea Vezzosi-Cerza

Garden Homes at Quailbrook 
Patty Pagano
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Recruiter 
Club
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 (December 1, 2016 to  
May 31, 2017)

Managers
Maria Casinelli 

Erica Gutierrez 
ARK Management Corporation 

Christine Haas 

Roseanne Long  
Access Property Management, LLC, AAMC, AMO

Donna O’Connor  
Access Property Management, LLC, AAMC, AMO

Judith Green Quinn, CMCA, AMS 
Quinn & Storey, Inc. 

Val Robitzski  
Access Property Management, LLC, AAMC, AMO

Tara Rutherford  
Taylor Management Company, AAMC, AMO

Izaar Valdez  
ARK Management Corporation 

Valentine Valdman, CMCA 
Social Discovery Ventures 

David Vargas  
Corner Property Management 

Management Companies
Hampton Property Management 
Services  
Shaune Robotham

PMI Jersey Estates 
Shlomo Farhi

Not a member?  
Fill out this application  

to join today!

One New Member
RJ Anderson 
Crestwood Village 6 Community Association
Leonard Barber, CMCA, PCAM 
Executive Property Management, AAMC
Donna M. Belkot, CMCA, AMS 
Taylor Management Company, AAMC, AMO
Kristie Bendick, CMCA 
RMG, Regency Management Group, Inc., AAMC
Lysa Bergenfeld 
Ansell Grimm & Aaron, PC 
Patricia Clemente 
Servpro of Freehold, Middletown, So. Jersey City 
/ Bayonne 
Meghan A Dirkes 
Princeton Manor
Michelina Laforgia 
Water’s Edge at Point Pleasant
Christopher M. Nicosia, CMCA, AMS 
Prime Management, Inc., AAMC
Mila McDonough 
Diversified Property Management
Karen P. Sackstein, CPA 
Karen P. Sackstein, CPA
Edward San George, PCAM  
Integra Management Corporation, AAMC

Two New Members
James Magid, CMCA, LSM, PCAM 
FirstService Residential, AAMC
Craig Thompson, CMCA, AMS 
Comet Management
Lawrence N. Sauer, CMCA, PCAM 
Association Advisors

Three New Members
Scott T. Dalley, CMCA, AMS, PCAM 
Access Property Management, LLC, AAMC, AMO

Five New Members
Jean Bestafka 
Renaissance Homeowners Association
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CAI MEMBERSHIP APPLICATION 
 
Community Associations Institute, New Jersey Chapter 
1675 Whitehorse-Mercerville Road, Suite 206 
Mercerville, New Jersey 08619 
Phone:  (609) 588-0030 Fax:  (609) 588-0040 
Web:  www.cainj.org  
Email:  membership@cainj.org  
 
MEMBERSHIP CONTACT  (Where membership materials will be sent): 
 
Name:            
 
Title:         
 
Association/ 
Company:        
 
Address:         
 
        
 
City/State/Zip:        
 
Phone: (W)                  (H)     
 
Fax:         
 
E-Mail:         
 
Select your Chapter:  NEW JERSEY    
 
Recruiter Name/Co. Name:       
 
CATEGORY OF MEMBERSHIP:   (Select one)  

 Community Association Volunteer Leader (CAVL) 
 Manager      $124 
 Management Company   $400 
 Business Partner    $555 
 Business Partner Affiliate (CAI-NJ only)  $100 

 
PAYMENT METHOD: 

 Check made payable to CAI      VISA      MasterCard    AMEX 
 
Card Number:     Exp.   
 
Name on Card:        
 
Signature:     Date:   
 
Important Tax Information: Under the provisions of section 1070(a) of the Revenue Act passed by 
Congress in 12/87, please note the following.  Contributions or gifts to CAI are not tax-deductible as 
charitable contributions for federal income tax purposes. However, they may be deductible as ordinary 
and necessary business expenses subject to restrictions imposed as a result of association lobbying 
activities.  CAI estimates that the non-deductible portion of your dues is 2%. For specific guidelines 
concerning your particular tax situation, consult a tax professional. CAI’s Federal ID number is 23-
7392984. $39 of annual membership dues is for your non-refundable subscription to . 
 
Complete only the portion of the remainder of the application  
that applies to your category of membership.  
 
 

COMMUNITY ASSOCIATION VOLUNTEER LEADER  (CAVL): 
Billing Contact: (if different than Association Address on left): 
 
Name:            
 
Home Address:        
 
                 
 
City/State/Zip:        
 
Phone: (W)                 (H)     
 
Fax:                         (Cell)      
 
E-Mail:         
 
*TOTAL MEMBERSHIP DUES 

 Individual Board Member or Homeowner  $114 
 2nd Board Member   $200 
 3rd Board Member    $275 
 4th Board Member    $345 
 5th Board Member    $395 
 6th Board Member    $445 
 7th Board Member    $500 

 
For 2-3 Member Board applications, please indicate below who should receive 
membership renewal information.  Please contact CAI National Customer   
Service at (888) 224-4321 for Board memberships exceeding 7 individuals. 
 
Name:            
 
Home Address:        
 
               
 
City/State/Zip:        
 
Phone: (W)                  (H)     
 
Fax:                         (Cell)      
 
E-Mail:         
 
Name:            
 
Home Address::        
 
               
 
City/State/Zip:        
 
Phone: (W)                  (H)     
 
Fax:                         (Cell)      
 
E-Mail:         
 
**Total Membership Dues above include $15 Advocacy Support Fee. 
 
BUSINESS PARTNER: 

Accountant   Attorney 
Builder/Developer  Insurance Provider 
Lender   Real Estate Agent 
Supplier (landscaping, power washing, snow removal, etc) 

         Please specify:        
Technology Partner 

         Please specify:        
 Other 

          Please specify:       
 
BUSINESS PARTNER AFFILIATE: 
Name of Primary Company Contact:      
 

For CAI-NJ use only:    ___BP 
      ___CAVL 
      ___MGMT 
      ___MGR 

*TOTAL MEMBERSHIP DUES (as of January 1, 2015)

 Individual Board Member or Homeowner $120
 2nd Board Member $210
 3rd Board Member $285
 4th Board Member $375
 5th Board Member $425
 6th Board Member $480
 7th Board Member $535

CATEGORY OF MEMBERSHIP: (Select one)

 Community Association Volunteer Leader (CAVL) Dues vary*

 Manager $132

 Management Company $425

 Business Partner $580

Community Associations Institute, New Jersey Chapter
500 Harding Road
Freehold, NJ 07728
Phone: (609) 588-0030     Fax: (609) 588-0040
Web: www.cainj.org
Email: membership@cainj.org

http://www.cainj.org/
mailto:membership@cainj.org
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We’ve Got Your Community Covered
Insurance and Risk Management 

Solutions for CAI Members

©2017 USI Insurance Services. All Rights Reserved.  

Employee Benefits | Property & Casualty | Personal Risk | Retirement Consulting

www.usi.com

At USI, our condominium specialists combine proprietary analytics, broad 
experience and national resources to custom-fit an insurance and risk 
management plan that meets your needs. For decades, our team has been 
providing the solutions and services that CAI members count on to protect 
their communities. We’d like to do the same for you. 

USI Insurance Services 
40 Bey Lea Road, Ste. A201 

Toms River, NJ 08753 
800.596.5252

(908) 222-1566
Visit our website at: www.grandsanitation.com

For all your disposal needs
Serving: Union, Middlesex, Warren Hunterdon

and Monmouth Counties

call for a quote today

• Complete Janitorial

• Carpet Cleaning

• Hard Floor Care

• Construction Clean-up

• Handyman Services

• Porter Day Service

• Day Maid Service

Total Janitorial 
and Building 

Maintenance for 
Condominium 
& Homeowner 
Associations!

Our uniformed, bonded 
cleaning staff is trained 
and ready to help you...
We ensure the quality of their 
work through close supervision 
and inspections and detailed 
record keeping. We adapt quickly 
to changing client demands, 
including finding creative ways to 
reduce costs without sacrificing 
service. And we are a leader in 
the use of green products to help 
protect the environment.

Contact us today for  
a FREE consultation

888-876-STAR
or email Neil Betoff at  

nbetoff@starbuildingservices.com

http://www.usi.com/
http://www.grandsanitation.com/
mailto:nbetoff@starbuildingservices.com
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212 Hooper Avenue
Toms River, NJ 08753

800-991-9279
www.bskb-law.com

As community association attorneys, we are committed
to providing efficient, sound and distinguished
representation to homeowner and condo associations
in New Jersey. We pride ourselves on our ability to
blend our years of experience with a time-tested
understanding of how to get things done.

WHEN IT COMES TO

HOMEOWNER ASSOCIATION GOVERNANCE...

The CAI Amicus Program is 
looking for your help.  For 
years, CAI has participated 

in New Jersey court cases involv-
ing significant community associ-
ation issues. We do this through 
our “Amicus” or “Friend of the 
Court” Program.  With the court’s 
permission, CAI files briefs in court 
cases advocating the interests of 
our members. CAI has successfully 
appeared in a number of important 
New Jersey cases, including Twin 
Rivers.  It is important for our mem-
bers to let CAI know when they 
are involved in, or become aware 
of, a lawsuit which may have an 
impact of general concern to the 
industry.  We can only participate 
and have our views expressed when 
we know about these cases when 
they first arise.  So, this is an import-
ant request on behalf of both the 
National and Chapter Legislative 
Action Committees to please advise 
the Chapter office of any litigation 
involving community association 
issues of potential importance 
to the entire industry. For any 
such notices, please contact Larry 
Thomas, PCAM at (609) 588-0030 
or at larry@cainj.org. 

Help CAI’s 
Amicus Effort

http://www.bskb-law.com/
mailto:larry@cainj.org
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COMMERCIAL LAWN MAINTENANCE & CERTIFIED PAVER INSTALLATIONS
Install Trees, Shrubs, Sod, Mulch & Decorative Stone

Richard Eible - Owner Business: 732-926-8843

203 Sergeantsville Road Cell: 732-245-0022
Flemington, NJ 08822 Fax: 908-751-5888
www.ralandscapingdesign.com Email: ralandscapingdesign@comcast.net

Serving All of 

New Jersey

Landscaping & Design, LLC Snow Plowing & Salting

 
Community Trends® is a monthly publication 

of the New Jersey Chapter of the Community 
Associations Institute (CAI-NJ). The purpose 
of this magazine is for the dissemination of 
informative and noteworthy information that 
is relevant to the lives of every person living 
in or working with community associations 
throughout New Jersey. Community Trends® 
should not be used to provide the kind of 
authoritative and comprehensive information 
that must be tailored to serve individual needs 
when legal, accounting or other professional 
advice is required.

CAI-NJ encourages interested persons to 
submit articles for consideration by the Editorial 
Committee.  Publication in Community Trends® 
is a wonderful opportunity to write about an 
issue relevant to community associations, and 
the Editorial Committee will carefully review 
all submissions. When an article is published, 
the opinion of the author and accuracy of the 
facts presented in the article are not specifically 
endorsed by either CAI-NJ or the Editorial 
Committee. Neither CAI-NJ nor Community 
Trends® guarantees a placement of any sub-
mitted article, and any article can be rejected 
for any reason at any time by the Editorial 
Committee or CAI-NJ. All articles should be 
written in the third person.

The submission of an article by an author 
implies that the article is the original work of the 
submitting author, and the submitted article has 
also not been published in any other publication 
or on-line previously. Authors found to be in vio-
lation of these policies can be subject to discipline 
by the CAI-NJ Board of Directors, which may 
levy penalties including the following:
A. Temporary or permanent ineligibility from 

authoring articles for Community Trends®;
B.  Temporary or permanent ineligibility for 

membership on CAI-NJ Committees and 
Work Groups; 

C. Referral to CAI National for review and 
possible further sanctions; and/or,

D. Suspension of any and all chapter privileges 
as determined by the Board.
Authors may submit a photograph with their 

article. Please note that CAI-NJ has the exclu-
sive right to refuse to publish any photograph 
for any reason. Permission to reprint any article 
first published in Community Trends® is subject 
to the single condition that all reprints must 
include the following ownership acknowledg-
ment, “Reprinted from the (month) 20__ issue 
of the CAI-NJ’s Community Trends®.”
Community Trends®, 
Joseph Chorba, CPA,  
Editorial Chair

For past editions from 2008-2015
visit www.cainj.org.

IMPORTANT:  
Community Trends®  

Author/Article Submission Policies

http://www.ralandscapingdesign.com/
mailto:ralandscapingdesign@comcast.net
http://www.cainj.org/
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Find the Direct Path Through Your 
Financial Maze

For over 30 years, we’ve helped over 1,000 community 

associations navigate complex accounting issues with 

personalized service and industry knowledge. 

Visit our online Knowledge Center for Educational 
Resources for Boards and Property Managers.

www.wgcpas.com/news/association-resources 
  or scan 

CONTACT:

Mohammed Salyani, CPA, FCCA (UK)
msalyani@wgcpas.com

An Independent Member of the BDO Alliance USA
info@wgcpas.com
w w w.wgcpas.com

1200 Tices Lane
East Brunswick, NJ 08816

Tel: 732.846.3000

555 Fifth Avenue, 17th Floor
New York, NY 10017

Tel: 212.856.7201

2032 Washington Valley Road
Martinsville, NJ 08836

Tel: 732.469.4202

is not updated on a consistent cyclical 
basis, there may be common elements 
that should be funded but are not 
being considered.  Taking these fac-
tors into account will also reduce the 
uncertainty of adequate funding.  

Lastly, a contingency line item is 
another way to make sure that the 
budget compensates for the unex-
pected.  The amount that should be 
included is really a best guess, but 
can be based somewhat on past 
experiences.  This line item can be 
used to fund those unexpected costs 
that are incurred.  

Hopefully, a thorough and thought-
ful approach, can help to reduce or 
even mitigate uncertainties within the 
budget process. 

LEGISLATIVE UPDATE... 
from page 9.

http://www.wgcpas.com/news/association-resources
mailto:msalyani@wgcpas.com
mailto:info@wgcpas.com
http://www.wgcpas.com/
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CONDOMINIUM APPROVAL EXPERTS

FHA Condominium Project Approvals
(New, Established & ReCertifications)

FANNIE  MAE Condominium Project Approvals

w w w . P R O J E C TA P P R O VA L S . c o m

Call Phil Sutcliffe        215.368.9452
5 North Cannon Ave.       Lansdale, PA  19446

phil@projectapprovals.com

COMMUNITY TRENDS®   
ADVERTISING DISCLAIMER:
The management of the New Jersey 
chapter of Community Associations 
Institute, Inc. (CAI-NJ) and Brainerd 
Communications, Inc. reserve the right to 
reject any advertisement for any reason at 
any time. Further, CAI-NJ and Brainerd 
Communications also reserve the right 
to place the word “Advertisement” with 
advertising copy that could or may be 
mistaken for editorial or news copy. In 
addition, CAI-NJ reserves the right to 
add a disclaimer to any advertisement 
in cases where a disclaimer may be 
necessary to protect the rights of CAI-
NJ and Community Trends®. The 
advertiser will be informed by Brainerd 
Communications before such action 
occurs. Member advertising rates are 
based upon the advertiser being a member 
in good standing of the New Jersey 
chapter of the Community Associations 
Institute. Each member or entity is solely 
responsible for maintaining its status as 
a member in good standing. In addition, 
advertisements contained within this 
magazine reflect the opinions of the 
respective advertiser, and not necessarily 
those of CAI-NJ, Community Trends® 
or Community Associations Institute. 
Information contained in Community 
Trends® advertisements should not be 
construed as a recommendation for any 
course of action regarding financial, legal, 
accounting, or other professional services. 
Advertisers are solely responsible for the 
content of their advertisements, including 
the validity of any certifications, 
designations, and/or licenses. CAI-NJ 
assumes no liability for false, malicious 
or misleading advertisers. Neither CAI-
NJ nor Community Trends® guarantees 
the position of placement of submitted 
ads. Be advised that CAI-NJ will not 
accept advertisements that are in direct 
conflict with the mission, products or 
services offered by CAI-NJ. CAI-NJ 
is not responsible for determining the 
validity of designations, certifications 
and accreditations listed directed by 
advertisers. Please send, in writing, any 
concerns about the content of advertising 
in Community Trends® to the address 
below (Attn: Editor).

Community Associations Institute, 
New Jersey Chapter, Inc. (CAI-NJ) 

500 Harding Road, 
Freehold, NJ 07728

mailto:phil@projectapprovals.com
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DIRECTORY OF ADVERTISERS
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ADP Barlow Insurance ........................................46
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Associa® Community Management Corp. ..............35

Associa® Mid-Atlantic, AAMC .............................35

Berry, Sahradnik, Kotzas & Benson .......................58
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Diversified Property Management, Inc ...................61
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Felsen Insurance Services, Inc. .............................36
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Mutual of Omaha - Community Association  
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O & S Associates Consulting Engineers .................39

Premier Management Associates, AAMC ..............19

Prime Management, Inc. .....................................42

Project Support Services .....................................61

RA Landscaping & Design, LLC ............................59

RMG, Regency Management Group, LLC, AAMC ..28

Rapid Pump and Meter Service Co., Inc. ..............48

SOLitude Lake Management ................................33

Specialty Building Systems ..................................62

Star Building Services.........................................56

Taylor Management Company, AAMC, AMO ........26

Technocality .....................................................37

Tri-County Construction Services / Total Plumbing, 
Heating & Air Conditioning .................................25

USI Insurance Services .......................................56

VDA Worldwide Elevator Consultants ....................47

Wilkin & Guttenplan, PC ....................................60

Young & Associates ...........................................37

We specialize in high quality building 
products featuring DuradekTM 
waterproof vinyl flooring and DurarailTM 
aluminum railing. DuradekTM waterproof 
vinyl flooring comes in a variety of 
colors, patterns, and textures for decks, 
patios and balconies. DurarailTM  is a 
powder coated aluminum railing system 
with a 20 year structural warranty.

7099 William Penn Hwy, Easton, PA 18045-2936
www.specialtybldgsystems.com

Toll Free: (800) 765-9865  |  Fax: (610) 954-0598
E-mail: sbsddek@verizon.net

Specialty Building Systems

http://www.specialtybldgsystems.com/
mailto:sbsddek@verizon.net
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Access Property Management, Inc., AAMC, 
AMO
Mr. Scott Dalley, CMCA, AMS, PCAM, CPM
4 Walter E Foran Blvd Ste 311
Flemington, NJ 08822-4668
Phone: (908)237-9900
Fax: (908)237-1826
Email: sdalley@accesspm.com
Website: www.accesspm.com 

Associa Mid-Atlantic, AAMC
Ms. Nancy Hastings, CMCA, AMS, PCAM
14000 Horizon Way Ste 200
Mount Laurel, NJ 08054-4342
Phone: (856)996-1640
Fax: (856)234-5479
Email: nancy.hastings@associa.us
Website: www.associamidatlantic.com

Executive Property Management, AAMC
Mr. Leonard Barber, CMCA, PCAM
408 Towne Centre Dr
North Brunswick, NJ 08902-1200
Phone: (732)821-3224
Fax: (732)821-6565
Email: len.barber@epmwebsite.com
Website: www.epmweb.net

FirstService Residential, AAMC
Mr. Michael Mendillo
21 Christopher Way
Eatontown, NJ 07724
Phone: (800)310-0326
Email:michael.mendillo@fsresidential.com
Website:www.fsresidential.com

Homestead Management Services, Inc., AAMC
Mr. Louis Curtis, CMCA, AMS, PCAM
328 Changebridge Road
Pine Brook, NJ 07058
Phone: (973)797-1444
Fax: (973)797-1499
Email: lcurtis@homesteadmgmt.org
Website: www.homesteadmgmt.org

Integra Management Corporation, AAMC
Mr. Edward San George, PCAM
200 Valley Rd Ste 203
Mount Arlington, NJ 07856-1320
Phone: (973)770-1500
Fax: (973)770-3669
Email: esangeorge@integramgtcorp.com
Website: www.Integramgtcorp.com

JCR Management Services, Inc., AAMC
Mr. John Roberts, CMCA, AMS, PCAM
PO Box A
Point Pleasant Boro, NJ 08742-0810
Phone: (732)899-5524
Fax: (732)899-5552
Email: JCR@Mycondo.com
Website: www.mycondo.com

Preferred Community Management Services, 
Inc., AAMC
Mr. Glen A. Masullo, CMCA, PCAM
35 Clyde Road Suite 102
Somerset, NJ 08873
Phone: (732) 873-1258 ext. 205
Email: gmasullo@pcmsus.com

Premier Management Associates, AAMC
Ms. Lori Kenyon, CMCA, PCAM
140 Sylvan Ave Fl 3
Englewood Cliffs, NJ 07632-2514
Phone: (201)947-1001
Fax: (201)947-5005
Email: lkenyon@premiermanagement.net
Website: www.premiermanagement.net
 
Prime Management, Inc., AAMC
Ms. Barbara Drummond, CMCA, PCAM
684 E Bay Ave
Barnegat, NJ 08005-2465
Phone: (609)693-0090
Fax: (609)698-2517
Email: bdrummond@primemanagementinc.com
Website: www.primemanagementinc.com

RCP Management Company, AAMC, AMO
Ms. Mary Faith Nugiel, AMS, PCAM, CPM
10 Centre Dr
Monroe Township, NJ 08831-1564
Phone: 
Fax: (609)683-5495
Email: mnugiel@rcpmanagement.com
Website: www.rcpmanagement.com

RMG, Regency Management Group, Inc., 
AAMC
Ms. Elaine Warga-Murray, CMCA, AMS, PCAM
605 Candlewood Commons
Howell, NJ 07731-2173
Phone: (732)364-5900
Fax: (732)905-8606
Email: ewm@regencymanagementgroup.biz
Website: www.regencymanagementgroup.biz

Taylor Management Company, AAMC, AMO
Mr. Paul Santoriello, PCAM
80 South Jefferson Road
Whippany, NJ 07981
Phone: (973) 296-9000
Fax: (973) 267-0943
Email: paul@taylormgt.com
Website: www.taylormgt.com 
 

NEW JERSEY ACCREDITED ASSOCIATION 
MANAGEMENT COMPANIES

Please Note: CAI-NJ only reviews CAI desig-
nations, certifications, and accreditations in this 
advertisement for validity and current status. 
Readers are advised that each individual com-
pany is solely responsible for the content of its 
listing in this advertisement, including all desig-
nations, certifications, accreditations and licens-
es by the company or the individual employee. 
Concerns about the validity of non-CAI desig-
nations, certifications, accreditations and licens-
es should be directed to the specific company or 
individual in question. Removal of designations, 
certifications, accreditations and licenses by 
CAI-NJ will only take place upon the submis-
sion of a letter written by the official credential-
ing and/or licensing body to CAI-NJ.

The AAMC accreditation demonstrates 
a company’s commitment to providing 
the unique and diverse services that 
community associations require. An 
Accredited Association Management 

skills, experience, and integrity to assist 
communities to succeed. Its managers 
have advanced training and demon-
strated commitment to the industry- 
just the type of professionals that 
community association boards seek to 
hire!

An AAMC must have a minimum of 
three years’ experience providing 
community association management 
services, a Professional Community 
Association Manager (PCAM) designee 
as the company’s senior manager, a 

hold a professional designation (CMCA, 

the CAI Professional Manager Code of 
Ethics

the Accredited Association Manage-
ment Company (AAMC) designation.

mailto:sdalley@accesspm.com
http://www.accesspm.com/
mailto:nancy.hastings@associa.us
http://www.associamidatlantic.com/
mailto:len.barber@epmwebsite.com
http://www.epmweb.net/
mailto:michael.mendillo@fsresidential.com
website:www.fsresidential.com
mailto:lcurtis@homesteadmgmt.org
http://www.homesteadmgmt.org/
mailto:esangeorge@integramgtcorp.com
http://www.integramgtcorp.com/
mailto:JCR@mycondo.com
http://www.mycondo.com/
mailto:gmasullo@pcmsus.com
mailto:lkenyon@premiermanagement.net
http://www.premiermanagement.net/
mailto:bdrummond@primemanagementinc.com
http://www.primemanagementinc.com/
mailto:mnugiel@rcpmanagement.com
http://www.rcpmanagement.com/
mailto:ewm@regencymanagementgroup.biz
http://www.regencymanagementgroup.biz/
mailto:paul@taylormgt.com
http://www.taylormgt.com/


500 HARDING ROAD
FREEHOLD, NJ 07728

ADDRESS SERVICE REQUESTED

Putting the Pieces Together
Engineering Means

• Design & Specs
• Roofing
• Siding
• Drainage
• Drone Inspections

• Roadways
• Reserve Studies
• Transition Studies
• And more...

Our holistic approach to all projects,
large or small,

 will complete your puzzle!
Call today to discuss how Kipcon

can take your project from inception
and design through construction

and successful completion.

800.828.4118•Kipcon.com  

1215 Livingston Ave.•Suite 200•North Brunswick•NJ 08902


