






  

  





Americana  Outdoors®  is  one  of  the  longest  running  television  programs  on  air.  Available  

52  weeks  a  year  on  numerous  television  networks,  nationally  and  internationally,  this  

program  continues  to  be  one  of  the  most  diverse  and  most  watched  on  television  today.  

Featuring  a  large  range  of  content,  Americana  Outdoors®  showcases  a  variety  of  top  

destinations,  conservation  messages,  the  latest  in  products,  and  some  of  the  nation’s  

top  anglers  and  hunters,  while  providing  the  viewing  audience  with  both  entertainment  

and  education  in  every  episode.

EEvery  season,  viewers  have  become  accustomed  to  seeing  coverage  of  exciting  whitetail  

hunts,  bugling  elk,  gobbling  turkeys  and  wing  shooting.  Also  viewers  experience  top  

level  fishing  events  nationwide  as  well  as  being  treated  to  fishing  action  featuring  bass,  

redfish,  walleye,  tuna  and  more,  all  of  which  make  up  Americana  Outdoors®  presented  

by  Garmin.

  

Americana  Outdoors®  offers  a  wide  range  of  ways  to

prprovide  content:

•  Nationally  televised  on  eleven  networks

•  Dedicated  website  covering  fishing,  hunting  and  

     other  outdoor  recreational  activities

•  Bi-­Monthly  e-­Magazine  highlighting  outdoor  industry

      news

•  Social  Media  such  as  Facebook,  Instagram,  and  Twitter

•  24/7  access  on  Digital  Platforms  such  as  Outdoor  Action•  24/7  access  on  Digital  Platforms  such  as  Outdoor  Action

      TV  on  Roku  and  GONE  TV  on  Amazon  

•  Nationally-­recognized  pro  staff  as  on-­air  talent

    AIRS  1,250+  TIMES  A  YEAR  ON  THESE  NETWORKS



AIRS  370+  TIMES  A  YEAR  ON  THESE  NETWORKS

Wade  Middleton  presents  Cabela’s  Fisherman’s  Handbook™  and  continues  the  tra-­

dition  of  showcasing  top  destinations  while  featuring  educational  fishing  tips  pro-­

vided  by  touring  pros,  guides,  and  industry  representatives.  Nationally  televised,  

this  half-­hour  program  delivers  one  of  the  largest  audiences  of  any  fishing  pro-­

gram  on  the  air  today.  

Each  episode  has  Wade  Middleton  at  various  destinations  fishing  with  the  top  pros  

in  the  industry,  which  results  in  action  that  educates  and  entertains.  Promotional  

partners  receive  the  greatest  value  possible  as  a  result  of  their  products  and  ser-­

vices  reaching  such  a  large  number  of  viewers.



AIRS  230+  TIMES  A  YEAR  ON  THESE  NETWORKS

Auburn  University
2016  Champions



AIRS  140+  TIMES  A  YEAR  ON
THESE  NETWORKS

Fishing   &   Hunting   Texas®,   one   of   the  

oldest   names   in   outdoors   television,   is  

back  and  better  than  ever.

NoNow,  hosted  by  Clark  Wendlandt,  one  of  

Texas’   best   known   pro   anglers   and   out-­

doorsmen,   this   program   provides   fasci-­

nating   coverage   on   a   variety   of   fishing  

and   hunting   trips   across   The   Lone   Star  

State.

Each  week,  you'll  see  Clark  around  Texas  

sharing   insight   on   destinations,   tactics,  

products  and  more  from  the  field  and  on  

the  water.



AIRS  850+  TIMES  A  YEAR
ON  THESE  NETWORKS

Every   episode   of   the   series   incorporates   product   features,   storytelling,   insight   about  

tactics,  and  conservation  messages.  Hosted  by  Wade  Middleton  this  program  is  seen  on  

a  weekly  basis  regionally,  nationally  and

internationally  on  as  many  as  eleven  networks.

Yamaha’s  Whitetail  Diaries™  now  entering  its  9th

season  offers  advertisers  a  wide  range  of  ways  to

deliver  their  message  to  include  numerous  digital

platforms  as  well  as  platforms  as  well  as  various  social  media  assets

all  year  long.    

Yamaha’s  Whitetail  Diaries™  brings  viewers  the  best  whitetail  deer  hunting  stories  from

across  the  nation.  Long  noted  as  one  of  the  highest-­rated  and  most-­watched  deer  hunt-­

ing   programs   on   air   today,   Yamaha's   Whitetail   Diaries™   highlights   stories   of   North  

America's  most  sought-­after  game  animal:  The  Whitetail  Deer.
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AIRS  350+  TIMES  A  YEAR
ON  THESE  NETWORKS

Every  episode  of  Cabela’s  Deer  Gear™  allows
viewers  who  enjoy  whitetail  hunting  and  the
gear  associated  with  it  an  opportunity  to  see  a
diverse  range  of  products  used,  reviewed,  and
put  to  the  test.  This  unique  program  allows
manufacturers,  industry  personnel  and  experts
to  prto  provide  their  own  personalized  messages
and  demonstrations  of  their  products  and
services  within  each  episode.          

In  addition  to  all  the  gear  featured  within  each
episode,  viewers  are  also  treated  to  messages
about  how  to  get  the  most  out  of  their  hunting
locations  with  tips  on  whitetail  management,
creating  food  plots,  herd  management,  propercreating  food  plots,  herd  management,  proper
conservation  and  more!

Cabela’s  Deer  Gear™  offers  companies  a  variety
of  opportunities  to  help  grow  sales  and  exposure
via  airings  on  national  television,  commercial
airings,  social  media  exposure,  and  product  
promotional  giveaways.








